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This booklet showcases some of the creative industries businesses that  

InvestHK has supported in recent years. These include architecture, art and culture, design,  

digital marketing, media and entertainment, multimedia, and social media companies.  

We hope you enjoy reading their case studies. 
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InvestHK is the HKSAR Government’s department for attracting foreign direct investment. Our goal is to help overseas and Mainland 

companies to set up and develop their businesses in Hong Kong. For those foreign companies that are already established here, we  

extend our services to help them expand in our city.

All of our services are free, confidential and tailored to clients’ needs. Our comprehensive range of services includes:

Latest information on Hong Kong’s business environment:

•  Sector-specific advice and opportunities

•  Business incorporation procedures

•  Tax and business regulations

•  Cost-of-business models

Introduction to business contacts:

•  Lawyers, accountants, human resource specialists, consultancies, designers, interior specialists and real estate companies

Arranging visit programmes:

•  Meetings with service providers, professional associations, and government officials and departments

Business support facilitation:

•  Support and assistance with business licences, visa applications, trade mark registration, IP and trade regulations

•  Marketing and public relations services during the launch and expansion of your company

•  Advice on living and working in Hong Kong — housing, healthcare, schooling and networking

InvestHK has offices in major cities around the world and industry experts across a range of business sectors. Contact us for free  

advice on setting up in Hong Kong or for details on how we can support your expansion in our city.

•  Employment legislation

•  Immigration requirements

•  Business networking opportunities



2 Architecture

ALT-254

Original date of publication: April 2017

Well-Connected Hong Kong 
Nurtures Growth of Small 
Architecture Company 
ALT-254 has been doubling in headcount annually since it was founded three 
years ago and this is just the beginning

Architect Vincent McIlduff, from Ireland, and project manager James Stewart, 
from New Zealand, were both brought to Hong Kong by work, but it was through 
a triathlon event in Australia that they met. While training together, they 
started sharing stories about work and realised they had a common view: that 
oftentimes architecture projects involve too many consultants and contractors, 
making costs unnecessarily high and accountability difficult to track. They 
decided to combine their respective areas of expertise to form ALT-254 as a 
one-stop solution. And their business kicked off in a somewhat unconventional 
fashion.

“We met our very first client at a bar. We told him what we were looking to do 
and exactly why we wanted to do it. He took a gamble on us, gave us a large 
budget to build a ski house in Japan, where we had never worked before. We 
delivered the project on budget, on time and got a bit of press locally – that was 
a great starting point,” McIlduff recalled.

“I always say to people we couldn’t start this business anywhere else in the 
world. There are all the opportunities that you get just by being in Hong Kong. 
Everybody is willing to help you out. They might give you an opportunity on 
a house, an introduction or a business referral. There is a lot of work here; you 
just need to go out and look for it,” Stewart said. One of the specialisms of ALT-
254 is designing and redesigning retail spaces, and it counts global fashion 
houses among its clients. It also has ongoing projects in Lombok, Indonesia and 
Niseko, Japan, building holiday homes for investors. Other markets in which 
ALT-254 has done projects include Shanghai and Beijing as well as Thailand, 
the Philippines, Vietnam, Australia, New Zealand and the UK.

McIlduff and Stewart are constantly looking to improve their company’s 
competitiveness, and one of the means is technology. Recently, they have 
developed an application that allows clients to modify the look and feel of their 
dream houses in a virtual reality environment.

“Last year, almost 60 percent of our designers’ time was spent rendering and 
drawing different options, and that’s something we are actively trying to reduce. 
Within one to two weeks, we can build this virtual reality model, and the client 
can go away on the weekend, choose all the materials and finishes, and give it 
back to us. We can cut a huge portion of our resources off a project and pass the 
savings on to the client,” Stewart said.

ALT-254 currently has a staff of 12, consisting an even mix of locals and 
expatriates. The company’s headcount has been doubling every year since it 
was founded three years ago. 

alt-254.com 

“There are all the 
opportunities that 
you get just by 
being in Hong Kong. 
Everybody is willing 
to help you out. There 
is a lot of work here, 
you just need to go 
out and look for it .”

http://www.alt-254.com
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CallisonRTKL

Original date of publication: October 2017

Building the Future through Asia
Design consultancy CallisonRTKL was formed in 2015, under the global 

engineering consultancy Arcadis. With 1,700 professionals working across 24 

offices worldwide, CallisonRTKL specialises in architecture, interior design and 

urban design through four major practice groups—commercial, retail stores, 

healthcare and workplace. 

Darryl J. Custer, Regional Practice Group Leader, South Asia, Commercial, 

sees Hong Kong as a market unto itself but also a bridge between Mainland 

China and Southeast Asia. “We have a long history in Asia and have been very 

successful in Mainland China, but we are seeing renewed activity throughout 

Southern China and Southeast Asia,” he said. 

“Hong Kong is an ideal location for us. If you look at our network across the 

world, we tend to focus on what we called ‘gateway cities’ – those cities that are 

connected, or bring connectivity, to other regions,” Custer continued. “To us, 

Hong Kong is a good tie between Asia, Southeast Asia and Mainland China. It is 

easy to travel to anywhere on the planet from here. The energy, flow of capital 

and talent are all here. The level of quality is extremely high. It’s right in the 

middle of everything. That’s why we like it.” 

In Hong Kong, the firm has developed a strong team with expertise in 

commercial architecture, urban design as well as retail interior design for 

regional and local markets. “For CallisonRTKL, it is more about enhancing value 

than a pure stylistic approach. We help our clients find value in their assets and 

bring properties into the next generation,” Custer remarked. “We are looking at 

some large commercial mixed-used projects locally, while we also see a lot of 

potential here for the retail sector.” The team has recently worked with the travel 

retail operator CDFG-Lagardere to design a Duty Free Store at the Hong Kong 

International Airport. 

According to Custer, there are a lot of talented architects and designers in 

Hong Kong. Thanks to the city’s deep and diverse talent pool, CallisonRTKL’s 

team is a mix of local and international professionals. “Hong Kong is a very 

international city, which is appealing to us as a design firm. The city has a great 

blend of cultures so that we are able to bring different ideas to our projects,” he 

remarked. Over the next few years, the firm is looking to expand the office to 45 

employees. It is also CallisonRTKL’s goal to do more projects in Hong Kong and 
broaden the team’s capabilities. 

callisonrtkl.com 

“Hong Kong is a good tie between Asia, Southeast Asia and 
Mainland China. It is easy to travel anywhere on the planet 
from here. The energy, flow of capital and talent are all here. 
The level of quality is extremely high. It’s right in the middle 
of everything. That’s why we like it.”

http://www.callisonrtkl.com
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JET Architecture

Original date of publication: October 2017

Toronto-based architecture firm expands footprint in the region by using Hong 
Kong projects as testimony.

Launched in 2010, Toronto-based JET is a boutique architecture firm 
specialising in urban planning, architectural and interior design. The team 
started to form in 2009, Founding Principal Jeff W. N. Leung after he had 
secured the Remington Centre project in Markham, one of the largest mall 
developments in North America. He then invited fellow University of Toronto 
classmates Tynnon Chow and Edward Kim to join the team.  

In a short period of time, their work has received numerous acknowledgments 
and international awards, such as being a finalist in the Minsheng and China 
Development Bank HQ International Competition in Shenzhen, Honorable 
Mention in the Taiwan Kaohsiung Port Terminal International Competition, 
ACCE’s Best Pacific Business and Hong Kong Canada Business Leader Award. 

With project footprints extending from Canada to Asia, JET recently set up an 
office in Hong Kong to serve projects in the region. “Hong Kong is well-known as 
a first class city. By winning competitions here, our clients would associate our 
brand with a high calibre of design expertise,” he said, adding that a presence 
here also contributes to their marketing campaign in other markets as their 
clients already know about the high standards of Hong Kong.  

One of the most significant recent projects by JET is the M+ Pavilion in West 
Kowloon Cultural District (WKCD), the emerging art hub in Hong Kong. A 
collaborative team of JET with two local firms VPANG and Lisa Cheung was 
chosen from a field of 100 entries to design the pavilion in a worldwide design 
competition for the future exhibition space. 

The team is also working on a proposal to revitalise an old factory in Tsuen 
Wan, which opens door for JET to other factory conversion projects in Beijing. 
A hillside villa at the peak designed by the team has also impressed a client 
from Miami who invited Leung to fly over and design his waterfront house. 

“Our projects in Hong Kong are a real life business card for JET,” Leung enthused, 
“a lot of people have seen our work and are interested to work with us.” 

Leung thinks that Hong Kong gathers a lot of like-minded successful business 
people who help bridge the team to other markets. “The business environment 
here is really vibrant. We have built up a large network through Hong Kong.” 
Leung remarked. Looking ahead, JET will engage in more projects around the 
world to establish itself as an international architect firm. 

Leung met the InvestHK team in an event in Toronto a few years ago, and he 
finds the service provided by the team invaluable. “InvestHK has supported 
JET since its beginning, and provided us with industry-specific information, 
publicity and networking opportunities. Such support is very important to us.” 

jetdesign.ca 

JET Ready to Take Off 

“Our projects in Hong Kong 
are a real life business card 
for JET.”

http://www.jetdesign.ca


5Architecture

K plus K

Bringing Sustainable 
Architectural Technologies 
to Hong Kong
British architecture firm KplusK Associates has the core belief that architecture 
must also engage with issues of sustainability, energy efficiency and 
environmental responsibility. 

Founded by UK-born twin brothers Johnny and Paul Kember, KplusK 
Associates is a multi-disciplinary architecture, design and master planning 
consultancy. Established in Hong Kong more than 21 years ago, KplusK is 
working on a diversity of Architectural projects which spans 10 countries 
in the Asia Pacific region,  from luxury villa developments, hotels, retail and 
commercial environments, art installations and even churches.

Johnny Kember, Managing Director, explained, “Our work is typified by our 
artisanal, detail-oriented approach to architecture, and out of the box thinking, 
to create sensual and ergonomic Environments, that are sustainable.”

He stressed that KplusK is always conscious to be ecologically responsible for 
works they create, from the selection of materials from sustainable sources, 
to the use of cutting edge energy generation systems such as large scale tidal 
action hydro generation plants into masterplans. 

With its new studio in Wong Chuk Hang, KplusK is now a team of 30 including 
masterplanners, architects and interior design professionals, and is expected 
to expand to 40 in the near future. “Our workforce is very multicultural, we 
have local staff and many of them have studied aboard,” Paul Kember, Director, 
remarked, “that creates a very dynamic work environment.” 

The firm has won the “Seeking Zero” competition in 2007 for designing a low-
cost, Zero-energy housing in Bird Island of Malaysia. Recently, the team is 
also working on an affordable social housing in Akureyri of Iceland. “As our 
experience grows, we look forward to applying the technologies and skills 
learnt in these projects to Hong Kong,” Johnny Kember remarked. 

They also have an eye on the “Starter Homes” scheme which was recently 
announced by the HKSAR government. “We hope to bring the technology of 

building affordable and sustainable housing to Hong Kong, and to create a 
dramatically cheaper way of building houses. We really want to share that skill 
to the benefit of Hong Kong,” he said. 

Teaching architecture in universities in Hong Kong, Paul Kember said that 
they often come across very talented young creative minds. “It is wonderful to 
see educational facilities nurturing the next generation of great designers,” he 
added. 

The Kembers have been living in Hong Kong for many years, and are now 
happy to call this place “home”. “Hong Kong has always been a wonderful 
city for us as a business and also for our family.  It's an ideal place to expand 
commercial networking and discuss business openly. Coming to Hong Kong 
and to be greeted by the openness is something I have never experienced 
elsewhere,” Johnny Kember concluded.

kplusk.net 

Original date of publication: : October 2017

“Hong Kong has always been a wonderful 
city for us as a business and also for 
our family.  It's an ideal place to expand 
commercial networking and discuss 
business openly.”

http://www.kplusk.net
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Hong Kong was a natural choice for Lead Architecture (Lead 8), according to 
its director Simon Blore. “There is a deep employment pool here for the type 
of design work that we undertake, and combined with the very supportive 
business environment, low and simple tax regime, air connections around 
the region and proximity to our key market Mainland China, these are all 
compelling reasons for us to be here,” he said.

“With the Guangzhou-Shenzhen-Hong Kong Express Rail Link and Hong Kong-
Zhuhai-Macau bridge being completed in the near term, we see the strategic 
importance of Hong Kong continuing to grow,” Blore added.

Coming from a diverse range of cultures and nationalities, Lead 8’s team in 
Hong Kong offers full services, which include masterplanning, architecture, 
interiors, graphics, product design, signage and branding. The team has grown 
from three to 60 in less than a year, and has a further 10 to 15 employees in the 
pipeline to help cover a series of recent major project wins.

“In the early months, our staff compliment was primarily focused on the early 
stages of design, but we already have projects in technical/working drawings 
stage as they move towards construction onsite. So we need to continue to 
expand and recruit architects and designers with technical expertise,” Blore 
explained.

Lead 8’s key projects include designing the retail zones of a transport hub in 
north Malaysia, a major new retail destination in Shanghai, a huge department 
store in Taipei and another in Harbin, and two 200-metre towers allied to two 
retail destinations in Mainland China.

Lead 8’s immediate expansion is focused on Southeast Asia, and it has set 
up a presence in both Singapore and Malaysia to cover these key markets. In 
time Lead 8 is planning to set up a representative office in Mainland China, 
while an UK office was opened recently. In this regard, Blore sees the strong 
connections between Hong Kong and the UK as very helpful in assisting Lead 
8 in establishing a UK design studio.

Blore and Lead 8’s other seven founders have lived in Hong Kong for a long 
time. “The phrase ‘open for business’ is often used, but it fits very well what 
Hong Kong has to offer. It is a liveable city and very accommodating to both 
new and established businesses. Setting up Lead 8 in March 2014 took us only 
two weeks, and then we were off and running. The reporting and tax rules 
are uncomplicated and undemanding, so for business ‘newbies’ like us we 
can maximise our time growing our company rather than being tied up in 
bureaucracy and filing procedures,” Blore concluded.

www.lead-8.com

Lead Architecture

Leading the 
Architectural Journey 

Original date of publication: May 2015

“Hong Kong is a liveable city and very accommodating to 
both new and established businesses.”

http://www.lead-8.com
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Dutch Architecture firm OMA has strategically re-aligned its Hong Kong office 
to achieve its business goals in Asia. 

Co-founded by internationally acclaimed architect Rem Koolhaas in 1975, 
Office for Metropolitan Architecture (OMA) is well-known in the global 
architecture scene for its projects, such as the Seattle Central Library in the 
US, Casa da Música in Portugal, Beijing CCTV headquarters and the Shenzhen 
Stock Exchange in China, to name a few. With the headquarters in Rotterdam, 
OMA has recently strategically aligned its regional headquarters in Hong Kong 

Building Beyond Boundaries

Original date of publication: January 2014     Updated: October 2017

OMA

to a team of 35, managing projects in Asia including Mainland China, Hong 
Kong, Taiwan, Korea, Indonesia, Vietnam, Thailand and Singapore. 

Chris van Duijn, partner at OMA, revealed that the transformation allows the 
Hong Kong team to have a more focused and balanced portfolio. “With our 
current team size, we have more freedom to select projects that we want to do 
and enhance our portfolio. What’s more important for us is the quality rather 
than the quantity,” he said. 

Over the last few years, van Duijn has led a variety of projects in Asia, ranging 
from pavilion design, flagship mixed use projects to large scale masterplanning, 
many of which were initiated from the Hong Kong office. “Having a regional 
headquarters in Hong Kong has gained us a certain reputation in the region 
over the years. Many clients in Asia came directly to us because of the projects 
we have been working,” he said.  

According to van Duijn, OMA’s communicative approach to clients is their key 
to success. “We are not like a master architect that provides one sketch and says 
‘this is the best design for you.’ We always take time to talk to our clients and 
make sure we understand their requirement inside-out,” he explained, “we tend 
to be very open throughout the process.” 

Residing in Rotterdam, he travels between Hong Kong and Rotterdam every 
two weeks to maintain the project quality, making sure that works by the Hong 
Kong team share the same vision across OMA international offices. 

Van Duijn thinks that opportunity brought by the Belt and Road initiative has 
started emerging in the architecture world. “Although at this stage many of the 
projects from the Belt and Road initiative are focusing on the infrastructure, 
we do see some Chinese investors looking for partners for projects in the 
Middle East or other regions. We believe there will be more opportunities for 
architecture projects,” he remarked. 

Van Duijn is impressed by the diversity and energy offered by the city. “Hong 
Kong is an energetic, fast, diverse and ambitious city with people who dare to 
decide. This would benefit architecture firms as the decision-making process is 
much faster and efficient,” he noted. “It is also conveniently located near many 
other Asian countries, and is an excellent place for living and working.”

oma.eu

“Hong Kong is an energetic, fast, diverse and ambitious 
city with people who dare to decide. This would 
benefit architecture firms as the decision-making 
process is much faster and efficient.”

http://www.oma.eu
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Purcell

PURCELL, a UK architecture firm has a family of many experts: architects, 
interior designers, heritage leaders and specialist consultants. From its roots 
in the UK, and since 2010 well-established in the Asia Pacific region, they 
undertake projects across eight core sectors, principal among these being 
high-end residential and hospitality, educational and cultural. Their strategy 
is to place their teams locally or regionally so that they are well versed in the 
distinctive character of a place.  This is especially important at a time when 
regional architecture is at risk of being lost due to globalisation. 

Much of their work is focussed on the revitalisation of existing buildings, 
which is gaining momentum more widely as heritage is more appreciated and 
sustainability and economics are driving development decisions.  Finding 
new uses for existing buildings, or adapting them to keep pace with modern 
expectations, are key parts of Purcell’s expertise.  Its project portfolio includes 
some of the best-known buildings globally, ranging from a number of World 
Heritage sites to national treasures such as the National Gallery, National 
Maritime Museum, British Museum, Westminster Abbey, all in London, to the 
former Central Police Station and The Helena May Club, both in Hong Kong. 

The Hong Kong Jockey Club invited the firm in 2008 to prepare a Conservation 
Management Plan for the former Central Police Station (CPS). The plan involved 
in-depth research to propose how the historical buildings, based on existing 
features and characteristics, could be transformed into a centre of heritage, arts 
and leisure facilities. 

“During our initial visit to Hong Kong, we were struck with the ease of doing 
business, the buoyancy of the economy, the growing interest in conservation 
and the available means with which to fund it – all in addition to Hong Kong’s 
proximity to important markets in the South East Asia region,” Brian Anderson, 
Managing Partner said. Therefore, instead of setting up a single-project office, 
the firm decided to establish a permanent office in Hong Kong.

Over the past 10 years, the firm has expanded in the Asia Pacific region, opening 
offices in New Delhi, Melbourne and Sydney. Hong Kong continues to serve 

UK Conservation 
Architect to Revitalise 
Central Police Station

Original date of publication: January 2011     Updated: April 2017

clients in Mainland China, Singapore and Myanmar. Moving forward in the Asia 
Pacific region and in Hong Kong, PURCELL have expanded into offering interior 
design as they seek to diversify and explore new markets.

At PURCELL, architectural conservation matters to the cultural and economic 
development of a city. They also think that the concept of “smart” cities is partly 
related to how “liveable” the cities are, and that they are measured on how 
easily people can travel, work and relax, and the sense of identity that people 
feel.  By managing change sensitively, cities can evolve in a way that meets 
people’s needs, and prosper.

purcellap.com

“During our  initial visit to 
Hong Kong, we were struck 
with the ease of doing 
business, the buoyancy of 
the economy, the growing 
interest in conservation 
and the available means 
with which to fund it.”

http://www.purcellap.com
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Studio X
Architecture

Original date of publication: May 2017

Breaking New Design Grounds
Consumer expectations constantly change as societies evolve, and businesses 
need to keep pace with this change in order to stay ahead in the game. That’s the 
value proposition of Studio X, a boutique interior design and brand experience 
agency set up by two British entrepreneurs in Hong Kong. 

“In China, and other economies in the region, many people have begun 
to reassess how they wish to spend their time and their money and this 
change in attitude has placed challenges on mall operators, shopkeepers and 
restauranteurs to come up with radically new ideas in order to attract customers 
and generate loyalty,” Rufus Turnbull, Founder and Creative Director explained. 

“There is a huge opportunity for Hong Kong, sitting on the doorstep to many of 
these rapidly changing markets, to become the de facto capital of design and 
innovation services for Asia Pacific.”

The company was set up in May 2016 and, in almost a year, has already 
managed more than 40 projects with a roster of clients that includes several 
global brands.

Studio X’s focus is to help clients create ground-breaking retail stores, F&B 
solutions, leisure and entertainment environments, but there is more to its 
services than meets the eye. One of the company’s latest projects was an 
invitation-only cinema in Beijing and, other than designing the building and 
the interior, the commission also involved producing the naming strategy and 
graphical identity. They even designed the staff uniforms and developed a 
digital ticketing platform to complement the project. 

“It’s a holistic design approach that means we don’t just look at things in an 
interior decorative mode. We are looking at the brand; we are looking at the 
consumer; and we are looking at how to bridge the gap between the two,” said 
Sam Bradley, co-Founder and Project Director.

Turnbull is an industrial designer by training, while Bradley is trained in interior 
architecture. They describe Studio X as “innovation-focused”, and its goal is to 
help clients improve business performance by challenging the status quo.

“The consumer market is changing more quickly than ever before, so that’s 
where we step in. We focus heavily on understanding what consumers want 
and then we customise our creative approach on each project in order to 
disrupt and innovate.” 

Turnbull and Bradley have a staff of five equipped with skills in interior 
architecture, visualisation, graphic design and digital experience. They plan to 
slowly grow the headcount to around 10 by the end of 2017. 

In addition to in-house resources, Studio X also works with freelancers and 
collaborators for certain projects. They point to Hong Kong’s bourgeoning 
startup community as a great source of potential collaborators.

Turnbull and Bradley have been living in Hong Kong for five and three years 
respectively, and they both find the city to be an enjoyable place to work and 
live.

“Hong Kong is a really fun city to live in with a great climate, mountains, beaches 
and low tax, all of which make it easier to attract the best staff,” Turnbull said. 

Bradley agreed. “There’s the proximity to Asia and the amount of travel you can 
do within two hours. Once you’ve been here a few years, it’s quite difficult to 
think about leaving,” he said.

thisisstudiox.com

“There is a huge 
opportunity for Hong 
Kong, sitting on the 
doorstep to many 
of these rapidly 
changing markets, to 
become the de facto 
capital of design and 
innovation services 
for Asia Pacific.”

http://www.thisisstudiox.com
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de Sarthe Gallery

A Vision on the Art Future
Founded in 1977 in Paris, de Sarthe Gallery opened their Hong Kong space in 
2010 and represents and exhibits a diverse spectrum of international artists, 
from important French Impressionists to Asian and Western modern and post-
war masters as well as a generation of emerging artists.

Having profound experience in art business with Asia customers, Pascal de 
Sarthe, Founder of de Sarthe Gallery, established a solid network before moving 
to Hong Kong in 2010. He first started his gallery in Central and decided to move 
to a 10,000-square-foot gallery space in the Wong Chuk Hang area in early 2017 
in order to facilitate the continued growth of the Asian client base. De Sarthe 
has hired New Yorker Willem Molesworth as the director of his new space.

There is a noticeable increase of art galleries moving to Wong Chuk Hang, 
especially with the MTR South Island Line coming into operation in December 
2016, slowly transforming the area into an art community. 

“I have always anticipated an art district in Hong Kong as the city has become 
the art hub of Asia and people here have become increasingly interested in 
the art world. This is thanks to the popularity of international art shows and 
important art auctions that have taken place in the city.” de Sarthe said.

According to de Sarthe, there are art galleries that see themselves as a platform 
for selling art pieces but de Sarthe Gallery has a different thought. They keep 
the core value of what an art gallery is all about, which is bringing important 
exhibitions to town and promoting contemporary art. “Art galleries play an 
important role in educating the public about art,” de Sarthe added. 

Since de Sarthe has the knowledge and resources, he is more than willing 
to share his love of art with more people. With the new gallery opening with 
increased space and flexibility, de Sarthe is planning to work with artists from 
around the world to bring their works to Hong Kong. 

Apart from organising its own exhibitions, de Sarthe Gallery has also particiated  
in Art Hong Kong, Art Basel Hong Kong and other art fairs in the region over the 
past few years. Other than Hong Kong, de Sarthe also has a gallery in Beijing run 
by his son Vincent de Sarthe which mainly features emerging Chinese artists. 
The gallery hopes to be part of the emerging art being created today in China. 

“Hong Kong is a small place, everyone is connected and willing to help each 
other. I seldom find other places with people who are so friendly,” de Sarthe 
concluded.

desarthe.com 

Original date of publication: January 2017

“I have always anticipated an art district in Hong Kong as 
the city has become the art hub of Asia and people here 
have become increasingly interested in the art world.”

http://www.desarthe.com
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Longmen Art Projects

Founded in 1975 in Taipei and re-established in Shanghai in 2010, Longmen 
Art Projects has opened their second gallery in Wong Chuk Hang, a new art 
district on the south side of the Hong Kong Island, with a vision to feature more 
international artists.

L o ng m e n  A r t  P ro j e c t s  h a s  b e e n  s howca s i ng  C h i ne s e  mo d e r n  a n d 
contemporary art since it opened its Shanghai art gallery back in 2010. 
The gallery had been pondering to open another gallery to feature more 
international artists.  After considering Los Angeles, Hong Kong and Taipei, 
the gallery decided to go for Hong Kong because of the perfect timing and the 
opportunities they see in the city.

Hong Kong as an Art Hub

Since the inaugural launch of Art Basel Hong Kong in 2013, art has been slowly 
broadening from a niche to a more general market in Hong Kong. These days 
families are going to Art Basel and the city is filled with a variety of events, 
workshops and public art installations that complement the annual show. “It 
benefits the entire art industry in Hong Kong. More people are talking about 
it and more people can experience and enjoy art. Combined with the growth 
of the art market and record breaking auction records, art has created more 
attention in the city,” said Jeffrey Lee, Director.

Through having its own booth in Art Basel, Longmen Art Projects has 
enhanced the exposure of the gallery and the artists they represent.  The 
positive impact they received from the fair has encouraged them to consider 
opening a gallery in the city. 

According to Lee, Hong Kong allows them to gain easy access to the 
international market in the aspect of convenience in attending international 
art fairs, plus shipping of artworks in and out of the city with no customs or 
import tax.  “Furthermore, the efficient banking system, professionalism in art 
handling and logistics, and the ease of communicating in English gave us more 
confidence in setting up a gallery in Hong Kong.” 

Location of the gallery is equally important. Noticing the trend of prominent 
art galleries moving to Wong Chuk Hang, Lee finds this new art community 
full of potential.  The calibre of the galleries in Wong Chuk Hang also reinforces 
the idea of opening the second Longmen Art Projects here. The Shanghai 

Curating an Art Journey

Original date of publication: October 2017

gallery features modern and contemporary Chinese artists while the Hong 
Kong gallery focuses more on artwork from different parts of Asia and beyond.  
Last but not least, Lee hopes to bring more Hong Kong emerging artists to their 
gallery as he always feels that it is important to embrace local arts.

InvestHK has assisted Longmen Art Projects’ opening in the city, providing 
support in bank account opening,  visa application and networking 
opportunities.

Lee grew up in New York and finds that there are lots of similarities between the 
two cities. Both are truly international cities where one can meet a diversified 
and interesting people. 

longmenartprojects.com 

“The efficient banking system, professionalism in art 
handling and logistics, and the ease of communicating 
in English gave us more confidence in setting up a 
gallery in Hong Kong.”

http://www.longmenartprojects.com
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Macey & Sons

A Work of Art
Specialised in private sales, Macey and Sons set up their headquarters in Hong 
Kong five years ago. Jonathan Macey, Founder and Chairman, was attracted by 
the vibe and energy of the city in the first place and people here are very hard 
working. Doing business is easy with a sophisticated logistics industry and a 
low tax regime.

Macey and Sons has been proactive in acquiring artworks directly from both 
emerging and mid-career artists. They opened their first art gallery in Wanchai 
to service their clients in the primary and secondary art market.  They moved 
to Central three years ago and by the end of 2016, they opened a second gallery 
- Lot88, an art gallery and event space that spans 2,500 sq. feet.  Not only is the 
gallery filled with extraordinary artworks, it is also an event space that can 
hold different kinds of art and social events, such as art seminars, wine tasting 
and dinners etc. In addition, there is a private kitchen equipped in the space 
and guests can hire the space with private chef and butler provided. Macey 
explained that his goal is not just setting up a bigger art gallery but to build an 
art community with like-minded people.    

According to Macey, Hong Kong has become an art hub with 42 auction houses 
and 94 galleries. “Hong Kong government has been promoting the art scene for 
Hong Kong and the city has been gearing itself right. There are more and more 
people getting involved in this industry. I believe in the next 5 to 10 years, the 
city could be the number one art hub in the world that takes over London, New 
York and Paris.”

At the moment, over 90 percent of their customers are locals aged around 
25 to 40 as compared to five years ago, where majority of the customers 
were expatriates in their 50’s. This young clientele is interested in traditional 
painting, water colour and fine Chinese painting. Macey is pleased to see this 
shift in demography as this is where the future of the art market lies. “They will 
pass on their knowledge to their children and the children of their children,” he 
enthused. To cater for this changing market, Macey and Sons has hired more 
staff to manage the private sales and art gallery business. 70 percent of the 
team is local while Macey himself focuses on auctions and valuations.

InvestHK has been providing market information to Macey and Sons and 
invited their representatives to networking events so they can expand their 
circle of network. 

Macey has just confirmed to rent another floor in the same building as an 
auction floor, taking up altogether three floors. “Hong Kong gives you that 
opportunity to be ambitious and grow your business from here,” he concluded.

maceyandsons.com

Original date of publication: May 2017

Arts and Culture

“Hong Kong gives you that opportunity to 
be ambitious and grow your business from 
here.”

http://www.maceyandsons.com
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Parkview Art Hong Kong
Arts and Culture

After running an art gallery in Italy for more than 10 years, Alberto Annesi, 
Managing Director, and Franco Savadori, Curatorial Director, decided to move 
their gallery to Hong Kong in 2010 and set up Flame Art Gallery in Wong 
Chuk Hang due to the lack of Italian contemporary art gallery in the market 
at that time.  In 2014, the two became business partner with George Wong, 
Chairman of the Parkview Group, and established Parkview Art Hong Kong 
– a fine art gallery located in Central. Parkview Art specialises in Asian and 
Western modern and contemporary art, as well as bringing in museum quality 
exhibitions of modern masters, such as Mao Lizi, You Jin, Zheng Lu, Hong 
Kyoung Tack, John Franzen, Annalù.

The recent “Botero in Hong Kong” exhibition featuring monumental sculptures 
by world-renowned Colombian Master Fernando Botero at the Central 
Harbourfront was organised and sponsored by Parkview Art Hong Kong. 
Through this unique opportunity, the general public is able to touch, feel, and 
enjoy the sensuality of the monumental sculptures for free. “We hope to bring 
some of the modern masters’ artworks to Hong Kong and spread the art culture 
to more people here,” Alberto Annesi said.  

Annesi explained why they had decided to move their gallery business to 
Hong Kong. “This city is full of energy and is the most vibrant city in the world. It 
is a truly special place which carries both Chinese and western cultures. There 
is no other place I can think of that has such a unique flair. People are friendly 
and respect each other. Also, the low tax system allows people to invest in other 
things, such as art,” he enthused. 

Nowadays, most of the buyers are collectors - they have profound knowledge 
and have a clear idea what they want to buy. To cater for this market, the gallery 
has a clear vision of showcasing high quality artworks with important names 
and aim at the medium to high market. Also, the gallery offers services which 
include art consulting, art rental, advisory on art collecting and investment. By 
hiring local staff who understand Chinese culture, art and mentality, the gallery 
is able to provide customised services to clients. 

parkviewarthk.com

Original date of publication: September 2016

Art is in the Air“This city is full of energy and is the most vibrant city 
in the world. There is no other place I can think of 
that has such a unique flair.”

http://www.parkviewarthk.com
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Studio Harcourt Hong Kong
Arts and Culture

Original date of publication: November 2016     Updated: August 2017

The Picture that Tells 
a Legend 
A legend has arrived in Hong Kong to set up a second home, and the name is 
Studio Harcourt. 

Created in 1934 through collaboration between Cosette Harcourt, two Lacroix 
brothers and Nina Ricci’s son, Robert, the brand is world-famous for its 
distinctive glamourous black-and-white portraits inspired by the golden era 
of cinema. A long list of 20th and 21st centuries’ movie stars and celebrities, 
including ones from Hong Kong, have been immortalised in the Paris studio.

After almost one year in the making, Studio Harcourt Hong Kong is open 
to offer the legendary experience, the first and only outside of France. “The 
team from Studio Harcourt in Paris believes that Hong Kong people are very 
sensitive to art and photography, and love the sense of a unique experience,” 
Gaël de Dorlodot, Managing Director, said. 

“And, of course, Hong Kong is ideally located; it is very convenient for people 
to come from all over Asia. The next step will naturally be China, and being in 
Hong Kong, we can start to tell the story to Mainland Chinese traveling to the 
city. It was quite obvious to us that we had to be here.”

The idea of bringing Harcourt to Hong Kong was sparked by a pop-up studio 
set up at the IFC and Four Seasons Hong Kong in 2012, which generated 
very positive response. De Dorlodot said that the “once-in-a-lifetime portrait” 
experience complements all the luxury brands already present in the city.

All of Studio Harcourt’s signature experiences are offered in Hong Kong. The 
Prestige Portrait, for example, is a two-hour session including professional 
make-up and a personal presentation. It can be enjoyed by an individual, a 
couple or a small group. The Fashion and Legend Day is a full-day experience 
where the guest is the star, with an exquisite wardrobe prepared for the session 
and an artistic team dedicated to make every moment special.

Guests will receive selected prints with the "Harcourt Paris" signature 
embossed and an edition number assigned.

These offerings are in addition to the three-quarter-length Instant Portrait, and the 
French photography studio is now offering a series of new experiences including 
sessions designed specially for wedding parties and high-powered executives. 

Studio Harcourt in Hong Kong strictly follows guidelines set forth by the Paris 
studio, from the ritual of receiving guests to the signature Tungsten lighting 
used in shoots. Two among the small full-time team of four are lighting 
assistants. “It’s a high-technicity job because at Studio Harcourt, the light is as 
important as the photography,” de Dorlodot said. 

There are three freelance photographers, all trained in Paris, working with 
Studio Harcourt Hong Kong, in addition to two freelance make-up artists. De 
Dorlodot hopes to seek out more talent, especially locally, as the business 
expands, and grow the freelance pool to about a dozen. Once Hong Kong is on 
track, she is looking to open an operation in Macau.

The studio is partnering with luxury department stores and brands to offer 
preferred guests the Studio Harcourt experience as an exclusive gift, and it is 
also seeking to partner with high-profile events to build up the Studio Harcourt 
story in Hong Kong. 

studio-harcourt.hk

“Hong Kong is ideally located; it is very convenient for 
people to come from all over Asia. It was quite obvious 
to us that we had to be here.”

http://www.studio-harcourt.hk
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Whitestone Gallery
Arts and Culture

Paint the Future

Original date of publication: March 2016

Since its inception in 1967, Whitestone Gallery has been introducing various types of 
artists regardless of their nationality and age, ranging from Japanese traditional art to 
Impressionism, École de Paris, Gutai, Yayoi Kusama, Yoshitomo Nara, Hi Red Center and 
other emerging young artists in both primary and secondary markets. 

With InvestHK’s support, the gallery moved its head office from Tokyo to Hong Kong in 
2015 to benefit from the city’s status as a platform to attract young talent and appeal to 
the international audience. 

“Taking root in Hong Kong is our mission. We believe Hong Kong will be one of the most 
important places to find great young talent and promote us internationally, because the 
city allows us to anticipate market trends and needs,” Koei Shiraishi, CEO, Whitestone 
Gallery, said. 

The welcoming attitude of the Hong Kong SAR Government to international companies 
is another main reason behind its move, according to Shiraishi. “Simple and practical 
systems, along with the ardent support from InvestHK, were very useful for us when 
we first started our operation. I believe the setting also makes it possible for many art 
collectors to enjoy art and acquire their precious collections in Hong Kong,” he said. 

Art Trading Platform

The majority of Whitestone Gallery’s target audience are lifework art collectors who 
acquire the artwork as their assets. Its mission is to provide them with art pieces that 
have high appreciation value over time, and enhance their marketability. 

“Since the Hong Kong market is very open and is a vibrant trading platform, the most 
important museums, curators, critiques, buyers and auction houses all gather here. 
This active environment is a big plus for us,” Shiraishi said. He believes that the Hong 
Kong office is a step forward to make Whitestone develop into a more sophisticated and 
international gallery, thanks to the city’s leading role in the global art market. 

An expert in Gutai* art, Shiraishi is glad to see a large amount of Gutai works in Hong 
Kong’s auction sales recently. It plans to establish a firm foothold in Hong Kong by 
organising exhibitions and engaging with the wider art community here. 

“I would like to take this opportunity to extend my gratitude to InvestHK. We could not 
have successfully settled down in Hong Kong without their support. While we have 
only been familiar with the Japanese art market, InvestHK showed us their in-depth 
knowledge and provided every possible help,” Shiraishi concluded..

whitestone.hk

Note: *Gutai group, founded by Jiro Yoshihara, was one of Japan’s most influential  
avant-garde art movements of the postwar era. 

“Since the Hong Kong market is very open and is 
a vibrant trading platform, the most important 
museums, curators, critiques, buyers and auction 
houses all gather here.”

http://www.whitestone.hk
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CHIL
Design

Original date of publication: April 2017

B+H Architects Brings CHIL to Asia through Hong Kong
The Canadian design firm hopes to meet growing demand from the hospitality 
sector in the region with a dedicated team based in Hong Kong

Award-winning full-service design firm from Canada, B+H Architects, opened 
its office in Hong Kong in 2013, and has recently introduced its hospitality 
interior design brand, CHIL Interior Design, to Hong Kong to take things to the 
next stage.

Originally founded in 1974, CHIL has a studio in Vancouver that has served 
many notable hotel clients. Catherine Siu, Executive Director, Asia of B+H 
Architects (Hong Kong, hoped to mirror the success story in this part of the 
world, with Hong Kong continuing to be B+H’s regional headquarters.

According to Siu, a lot of global hotel operators have regional offices, if not 
regional headquarters, here in Hong Kong. And within a three hours' flight path, 
the firm can cover the whole region. Hong Kong has a well-developed legal 
system and, most importantly, it attracts a lot of talent.

To facilitate the studio’s growth in Hong Kong, CHIL has recently recruited Lian 
Miew Ching from Singapore as Design Director, Asia of the brand.

“CHIL has got the best of both worlds. It is essentially a boutique interior design 
company, but with the benefit of the network of support and expertise from a 
large established organisation,” Lian said.

“The Hong Kong design scene is just so vibrant and exciting. The energy and 
work ethic in Hong Kong are most remarkable. It is such a breath of fresh air.”

B+H is also experienced in the design of retail and corporate spaces, alongside 
healthcare and architectural projects. The varied range of expertise enables 
the company to tackle mixed-use developments consisting of hotels, offices 
and retail spaces at the same time.

B+H has studios in four North American cities, two in the Middle East, and 
six others in the rest of Asia. CHIL is supported by the Vancouver and Hong 
Kong offices, with projects divided roughly along geographical lines. But Lian 
stressed that the staff members on two sides work closely together.

“Having Asian experience helps us a lot with our Asian clients because we 
understand implicitly what their points of reference are, and it helps us work 
with our talented designers in Vancouver to bridge that cultural gap,” she said.

The Hong Kong office of B+H is staffed with multilingual project managers 
capable of serving English-, Cantonese- and Putonghua-speaking clients. The 
company has also recently won a hospitality project in Seoul, Korea. 

childesign.com

“The Hong Kong 
design scene is 
just so vibrant 
and exciting. The 
energy and work 
ethic in Hong 
Kong are most 
remarkable. It is 
such a breath of 
fresh air .”

http://www.childesign.com
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Fitch
Design

Original date of publication: July 2017

UK-headquartered FITCH has acquired StartJG Hong Kong and made it the 
largest Asian office in its international creative network.

At the end of 2016, retail and brand consultancy FITCH, part of British 
multinational advertising and public relations company WPP, acquired a 
majority stake in StartJG in Hong Kong, formerly part of the Start Group. After 
rebranding, the Hong Kong operation became one of the 16 studios in the 
FITCH network and the biggest in Asia.

Jonathan Cummings, who opened StartJG in Hong Kong in 2009 and built 
it up into a successful company awarded by Marketing magazine as Brand 
Consultancy of the Year in 2014, is now Chairman, Hong Kong and Group 
Business Director South East & North East Asia of FITCH. He said: “Our studio 
has brought to FITCH greater presence in Greater China and the knowledge to 
help the firm to grow in Mainland China. The second thing is our specialism 
in digital. We are not just adding another office but a genuinely expanded 
capability to the FITCH network, regionally and globally.” 

FITCH has six other studios in Asia, in Singapore, Beijing, Shanghai, Delhi, 
Mumbai and Dubai. The Hong Kong office, which has a 48-strong staff, will be 
central to the expansion of FITCH in Asia. 

“We want to at least double the size of the business within the next four years. 
My goal is to build on the success we have had so far, and continue using Hong 
Kong as the platform for further growth.”

He commented that the city is increasingly embracing innovation, which 
makes for a favourable environment for a business like FITCH to grow. 

“Hong Kong is a very dynamic place – people are always looking forward and 
moving forward. There is an ever-growing and thriving startup community, and 
big organisations are building innovative labs and starting to inject the culture 
of innovation into their organisations. That is brilliant and gives us access to a 
lot of partners and collaborators.”

Global Brand and Design 
Company Seeks Growth in 
Asia through Hong Kong  

And he sees a lot of opportunities ahead as the retail sector is becoming 
competitive. “Brands are seeing the need to invest in differentiating themselves, 
to refine their proposition and their retail experience, and to really make 
themselves stand out. That’s where we come in,” he said. 

InvestHK has a long working relationship with Cummings, and it was also 
present at the launch event of FITCH in Hong Kong. 

“To have that support from the government made the team feel very valued 
and very special, and it showed our clients that they were working with 
a business valued by the government. That’s really important for a small 
business like ours,” he said. 

“The best thing about working in Hong Kong is accessibility to people, whether 
it’s potential clients,  partners or collaborators. It is an open market, and that 
makes work fun, as well as good for business,” he said.  

fitch.com

“Hong Kong is a very dynamic 
place – people are always 
looking forward and moving 
forward. It is an open market, 
and that makes work fun,  as 
well as good for business.”

http://www.fitch.com
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Gruppo Pozzi
Design

With over 25 years of international experience in the retail sector, Gruppo Pozzi 
offers its expertise in creating unique and innovative retail spaces to Hong 
Kong.

Founded in Milan in 1990, retail interior design company Gruppo Pozzi 
provides unique solutions for premium and luxury brands.. In 2013, it launched 
its Asia headquarters in Hong Kong.

“The easy recruitment of highly skilled, well educated local talents and the 
proximity to strategic markets such as Mainland China, Japan and the ASEAN 
countries have been key factors in the choice of Hong Kong as our regional 

Hong Kong: A Regional Hub for World-class Retail Design

Original date of publication: January 2011     Updated: April 2017

head office. Other reasons are the phenomenal support for business setup and 
expansion provided by the Hong Kong Government, as well as the presence of 
a high quality business infrastructure,” said Nicolò Fontana, Managing Director.

““The opening of our Hong Kong branch had a pivotal role in our international 
expansion process. The choice has paid off, as in a few years Gruppo Pozzi 
increased the number of its clients, penetrated new markets and doubled its 
staff size,” he added.

Its clients are retail brands from different sectors: from cosmetics to fashion, 
from jewellery to F&B. 

The company provides a one-stop solution to its clients: creative design, brand 
guidelines development, engineering. Also, they offer tailor-made project 
management in the manufacturing & installation phases. 

The Hong Kong office has a core team of designers and project managers. It 
also engages professionals on a project basis from time to time and has a solid 
network of reliable local partners. In view of the increasing number of projects 
in the region, from Thailand to South Korea, Gruppo Pozzi is considering to 
further expand its staff.

The information and advice provided by Invest Hong Kong have been 
instrumental in helping the company’s expansion strategy. “Invest Hong Kong 
has been extremely supportive during the setup phase and regularly keeps in 
contact with Gruppo Pozzi to find new ways to assist our business,” Fontana 
said.

www.gruppo-pozzi.com

“The opening of our 
Hong Kong branch 
had a pivotal role 
in our international 
expansion process.”

http://www.gruppo-pozzi.com
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Michael Young
Design

Original date of publication: January 2008     Updated: October 2016

When Michael Young came to Hong Kong to set up a studio in 2006, he 
was already an established designer in the UK and Iceland, with 14 years of 
experience under his belt. But he wanted to expand internationally, and he 
needed a base where business decisions were made. 

“I think per square foot, you have more entrepreneurs here than anywhere else 
in the world,” he said. “You don’t meet people here who are not doing anything. 
You come here to think, meet people, process facts, and cross-pollinate what 
you are doing with other people’s ideas.”

The decision has paid off. The studio that employs a staff of seven is now taking 
care of projects worth millions of dollars each. 

“This year is probably the most important year for us, because we are starting 
to get a lot of respect from very large Asian companies. We are competing 
against some of the biggest industrial design firms in the world,” Young said. “We 
have been working locally for 10 years. A lot of the Asian clients trust that we 
know what we are talking about when it comes to working in this Euro-Asian 
environment.” 

Riding on the experience gained in Hong Kong, Young also leveraged the know-
how of manufacturing facilities around the Pearl River Delta. “It’s like a new craft 
centre. We have all these beautiful factories highly developed at skilled labour. 
And I don’t called it labour, I call it craftsmanship,” he said. 

Michael Young Studio does not only design products for clients. One of its 
latest projects involves a line of furniture it produces for a Mainland Chinese 
company, and in addition to the actual pieces, the studio designs everything 
from the brand’s logo and marketing graphics, to displays at trade shows around 
the world, and branded stores in Paris and around China.

Young points out that for Asian brands to succeed, they need to be able to 
speak to the local market as well as a global audience, and that is what his 
studio aims to help his clients do. 

“The American market is massive, the European market is massive and the 
Chinese market is massive. We are trying to design something that can service 
all these areas, design that has got its DNA in China but is appreciated globally.”

To support the expansion in China, Young is setting up an office in Shunde with 
five staff sought from a local design school, although the Hong Kong studio 
remains the “cornerstone” of his business. The new office will also be joining a 
studio in Paris and a showroom in Brussels.

michael-young.com

Bridging Cultures 
through Design 

“You don’t meet people here who are not doing 
anything. You come here to think, meet people, 
process facts, and cross-pollinate what you are 
doing with other people’s ideas.”

http://www.michael-young.com
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One Space
Design

Original date of publication: September 2016

Interdisciplinary Creativity 
Means Innovation at  
One Space
Founded in 2004 by qualified architect Greg Pearce and technology 
entrepreneur James Oliver, One Space Ltd is an award-winning architecture, 
interior design and technology solutions firm offering an integrated and 
customised experience for clients in Asia. The firm’s client base spans from 
startups, multinational banks and commercial enterprises to luxury retail 
stores.

Having lived in Hong Kong for more than 20 years and backed by their 
multicultural background and international experience, Pearce and Oliver 
offer on-the-ground insight to their clients. Whilst some design firms might 
simply follow a written project brief, prescriptively without deep analysis, One 
Space spends a lot of time listening to their client, observing the way they work, 
and understanding the core business objectives of the project. Very often they 
help clients from the first stage of selecting a building space, to help ensure 
that their new premises will be highly functional, reliable and able to provide 
a comfortable environment for the users. “We work hand-in-hand with our 
clients, study their fundamental needs, plan for their future growth and make 
sure there is flexibility for expansion which will not be hindered by the existing 
space. It’s easy to just follow clients’ requirements, but we do something 
different by creating a synergy between technology and design,” said James 
Oliver, Managing Director.

“Hong Kong is extraordinarily resilient in spite of the ups and downs. Its 
geographical location allows us to work across the region and attract a wide 
spectrum of clients. Hong Kong’s business-friendly environment and simple tax 
regime are important as well,” said Greg Pearce, Managing Director. “The people 
we hire in Hong Kong have a positive attitude and strive to get things done. 
We do require a certain type of creative talent – designers that are not only 
imaginative, but that also get inspired by people from other disciplines. Tertiary 
education in Hong Kong is evolving as emerging university programmes start 
to focus on such creativity.”

One Space has strengthened its service offerings by providing interdisciplinary 
design expertise to the retail sector, as this sector continues to change 
tremendously in Hong Kong. The company plans to maintain its existing client 
base, bolster its retail portfolio, whilst at the same time expand its footprint in 
the education sector.

one-space.com

“Hong Kong is extraordinarily resilient in 
spite of the ups and downs. Its geographical 
location allows us to work across the region 
and attract a wide spectrum of clients.”

http://www.one-space.com
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Bloomberg Media Group

As technology changes the face of the media industry, the media arm of the 
global business and financial information and news company anticipates 
strong audience growth through constant digital innovation.

Bloomberg opened its Hong Kong office in 1993, and it now spans two different 
office spaces in the Central district. It recently finished putting together a large 
digital team in Hong Kong to manage and produce its online news content, 
whether it’s on Bloomberg.com, its new mobile consumer app or via the various 
social media channels it uses in Asia. They did this to deliver consistent, high-
quality and engaging content for the region.

“Our digital-first approach has kept us on the front foot, and we’ve been able to 
cement our position as the leading international business news provider in the 
region,” Parry Ravindranathan, Managing Director – International of Bloomberg 
Media Group, said.

Bloomberg Expands 
its Digital Presence in 
Hong Kong

Original date of publication: March 2017

“Hong Kong has a 
critical role to play in 
China’s future, from the 
internationalisation of 
the RMB through to the 
Belt and Road initiative. 
The city has always 
found a way to stay 
relevant, and it’s exciting 
to see this every day.”

A new global vertical called Bloomberg Technology recently went live, 
spanning digital, mobile, television, radio and print channels as well as events, 
showcasing the company’s multi-platform strength. This is in addition to a 
newly launched mobile app, offering a new interface and upgraded multimedia 
experience. 

“The Hong Kong bureau is now our largest one in Asia, and that points to the 
city’s strength as a leading global business and finance centre,” Ravindranathan 
added. “It is also a gateway into Mainland China, where the world is increasingly 
turning its attention to. From a hiring perspective, there’s great talent here in 
Hong Kong, because the city’s top universities and world-class journalism 
courses are supporting this ecosystem.”

He highlighted that, like in many other sectors, technology has brought huge 
disruption to the media industry, but this also brings opportunities to those 
willing to embrace it. He sees Hong Kong as the place to capture this trend by 
experimenting and innovating.

“Hong Kong has one of the highest mobile penetration rates in the world, and 
it’s not surprising that mobile is how a significant volume of our news content 
is consumed. The city’s high cellular speeds allow news providers like us to 
deliver rich digital content to our audience here and engage them in new and 
varied ways,” he said. 

In 2016, Bloomberg was tracking at an all-time high of some 39 million unique 
digital visitors each month. Its Asia-Pacific mobile readership saw roughly 37 
percent year-on-year growth and its website has been recording a 10 percent 
year-on-year increase in visitors from the region.

Ravindranathan thinks that Hong Kong’s role in the region will only become 
bigger.

“ H o n g  Ko n g  h a s  a  c r i t i c a l  ro l e  t o  p l ay  i n  C h i n a’s  f u t u re ,  f ro m  t h e 
internationalisation of the RMB through to the Belt and Road initiative. The city 
has always found a way to stay relevant, and it’s exciting to it see this every day,” 
he said. 

He added, “It’s a great city to work and live. It’s so easy to get around, to find 
great food and outdoor activities here. But most importantly for me, it’s a very 
efficient hub for regional business travel.”

bloomberg.com

Media and Entertainment

http://www.bloomberg.com
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Cedar

Original date of publication: July 2016

Global Content Leaders 
Woo Hong Kong
Hong Kong’s content marketing industry gets a boost as London-based agency 
Cedar opens their second Asian office in the city.

Cedar’s Hong Kong office was established in April 2015 after the content 
marketing agency won a competitive pitch to produce Cathy Pacific and Cathay 
Dragon's inflight print and digital content portfolio which includes the award-
winning Discovery magazine. In addition, the team also delivers multichannel 
content for a diverse range of clients, from luxury to finance, retail to property. 
According to James Mastin, Managing Partner Hong Kong, brand marketing has 
developed into a suite of marketing tools that embraces print, video, digital and 
social media as companies seek to hold conversations with customers where 
they are, and to develop sales and loyalty across multiple channels. “Cedar’s 
commitment to journalistic and editorial excellence combined with an award-
winning creativity, strategic and insight-driven approach enable us to create 
customised magazines, websites, apps, videos and social media content for 
clients that are effective, innovative and inspiring,” he said.

Headquartered in London, Cedar is part of the Omnicom Group’s network 
of more than 1,500 marketing and communications agencies worldwide. 
The company has been an integral part of the branded content story from its 
evolution from a niche area of publishing with the launch of inflight magazine 
High Life for British Airways in 1973 to playing a leading role in a global industry 
estimated to be worth US$313 billion by 2019. Cedar has grown into a global 
team of 170 in 2016, with offices in London, Hong Kong, Cape Town and 
Johannesburg. 

Research, Insight, Production

The full service content marketing agency is able to produce a magazine or 
a digital content project for clients from content strategy, design, production 
to delivery. The Cedar Consult service can also provide clients an evaluation 
and audit on existing content, process, brand positioning and more. And 
the regional focus is important – one size does not fit all. Managing Partner, 
Hong Kong Hannah Saunders, added, “In the age of information overload, it 

is important to consistently create high quality content for local and regional 
brands that really stands out. 

“When we first started in Hong Kong, I  was very impre ssed with the 
entrepreneurial spirit here. The ‘can-do’ attitude is unlike any other city we’ve 
ever experienced,” Saunders said. “There are few places in the world that are so 
geared to ensuring small businesses have the opportunity to flourish, thanks to 
the support of progressive government initiatives and investment.” 

Through the assistance of InvestHK, the agency built its team and delivered 
some of its projects in record time.

cedarcom.co.uk

Media and Entertainment

“When we first started 
in Hong Kong, I was 
very impressed with 
the entrepreneurial 
spirit here. The ‘can-do’ 
attitude is unlike any 
other city we’ve ever 
experienced.”

http://www.cedarcom.co.uk
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Celestial Tiger Entertainment

Hong Kong: the Hub of 
Asian Entertainment

“Hong Kong is the hub of Asian entertainment with 
a highly skilled, multilingual and entrepreneurial 
workforce, great infrastructure, transportation and 
communications. We are proud to call Hong Kong 
home.”

Original date of publication: March 2013 
Updated: September 2016

Celestial Tiger Entertainment (CTE), a leading independent media company, operates 
a bouquet of pan-Asian entertainment channels throughout the region. Celestial 
Movies and Celestial Classic Movies are the two flagship channels programmed heavily 
with Hong Kong/Chinese films, while KIX and Thrill focus on action programmes and 
horror movies respectively from the East and West. In recent years, the company has 
expanded by launching three new channels including cHK, Miao Mi and CM Pinoy. 

Headquartered in Hong Kong, CTE currently has 70 full-time staff covering all business 
and functional lines including general management, finance, human resources and 
administration, sales, legal, technical/operations, programming, marketing, research and 
creative/on-air presentation. 

Given CTE’s emphasis and expertise in Asian entertainment, this entrepreneurial 
company saw Hong Kong as a natural fit for its home. “Hong Kong is the hub of Asian 
entertainment with a highly skilled, multilingual and entrepreneurial workforce, great 
infrastructure, transportation and communications. We are proud to call Hong Kong 
home,” Todd Miller, Chief Executive Officer, said.

With the emergence of new free television channels, over-the-top platforms and 
international players, Miller sees the intensifying competition as an opportunity to the 
company. “Among these players, there is a growing demand for high-quality content in 
order to capture and retain the subscribers. So in March 2016, we launched Thrill 360, 
Asia’s only regional horror and suspense movie channel, on the pay TV platform LeEco 
in Hong Kong,” he added.

Growth Potential in the Region
While CTE is actively seeking new and relevant content that caters to the Hong Kong 
market, the company also sees a huge potential for these Asian-targeted content to 
attract viewers in the rest of the region. Over the past few years, CTE launched three new 
channels to cater for different audience segments in Asia. They are cHK, the Chinese 
entertainment channel offering the latest Hong Kong and other Asian blockbuster 
movies, alongside highly-anticipated Chinese dramas and series; Miao Mi, a Mandarin 
edutainment channel created for preschool kids across Asia; and CM Pinoy, a Chinese 
movie channel programmed, dubbed and promoted specifically to Filipino viewers. 
In the long run, the company aims to be the leading regional Asian entertainment 
company.

Miller first visited Hong Kong in 1989. “The energy and beauty of this city still captivates 
me. Hong Kong is an ideal place to work and to live. It is a city that attracts interesting, 
creative, passionate and high-energy people,’ he concluded.

celestialtiger.com

http://www.celestialtiger.com
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Formed in 2011 as a collection of global, market leading sports and marketing 
agencies, CSM re-organised in 2017 to become “CSM Sports and Entertainment” 
with a clear focus on bringing even more extraordinary moments to benefit its 
clients.

The development and investment in sports and entertainment has rapidly 
expanded over the past decade with Asia being at the epicenter of this growth. 
According to CSM, Sports sponsorship is now a USD $40 billion industry, with 
Asia representing over USD $15 billion and growing at the fastest rate of any 
continent worldwide.  Eyeing this tremendous opportunity CSM has redefined 
their company structure around three core servicing verticals – Brands, Rights 
and Live as part of the consolidation and rebrand. The Brands division works 
with consumer facing clients, leveraging sport for strong commercial benefits. 
The Rights division supports rights holders to commercialise interest in their 
specific series, tournaments or individual sporting talent. And the Live division 
is a team of experts bringing all aspects of a consumer’s experience around sport 
and entertainment to life – across aspects as diverse as branding and wayfinding, 
augmented reality, virtual reality, social media content production, events and 
hospitality.

With three global quadrennial events - Summer Olympics, Winter Olympics and 
the Rugby World Cup - taking place over the next three years in Asia, there is an 
ever-increasing demand for CSM’s services to help both brands and rights holders 
mature, grow and service clients and consumer’s needs. “Hong Kong remains the 
geographical and cultural heart of Asia, helping to drive our business growth. It 
creates an ideal location for CSM to base its regional operations. Building upon 
our presence and uniting all our offices across the region is instrumental to our 
future success” Simon Drake, Head of Account Management, Asia said. 

Hong Kong as a Sports Hub

Drake also sees that more and more people in Hong Kong are embracing sport, 
whether that is participating or viewing. Away from traditional participation 
sports, in 2016, Hong Kong hosted its first electric motor race (Formula E) on 
the streets of Central and the series returns as a double-header this December. 
Additionally, the city will host a round of the Volvo Ocean Race in early 2018 at 
the Kai Tak Cruise Terminal, the former Kai Tak airport site. 

CSM currently has a team of over 20 staff in their Hong Kong office with an 
experienced mix of locals, Chinese nationals and westerners. By providing a 
great mix of local knowledge and languages, along with insights and experience 
from outside the region, Drake finds Hong Kong is still the best city for embraces 
both eastern and western cultures and ideas.

“InvestHK is a vital part of business support and networking here in Hong Kong. 
Their Creative Industries team supports agencies like us in our quest to grow, 
bring in new business to Hong Kong and ensure the people of Hong Kong have 
the highest caliber sports experiences possible,” Drake concluded. 

www.csm.com  

Leading Global Sports and Entertainment Marketing 
Agency Eyes Tremendous Potential in Asia

“Hong Kong remains the geographical and cultural  
heart of Asia, helping to drive our business growth.”

http://www.csm.com
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Imagesound

Original date of publication: May 2017

Instore Music Leader Turns 
Up the Volume in Asia 
through Hong Kong
You may or may not be conscious of it, but many stores, especially those by 
brands with international presence, have their own unique background music 
with consistent and organised music playlists that seek to create a sense of 
place and to suit the time of the day or day of week. And what you hear may 
have been curated by UK company Imagesound Group. 

“It’s especially useful for brands which have stores across the world, where 
you are dealing with hundreds and even thousands of locations,” Paul Wong, 
Regional Consultant APAC, said. “Even for instances like Chinese New Year or 
Christmas, once you have decided on the direction we can push the seasonal 
music into the stores overnight.”

The company counts global brands among its clients and has served locations 
in Asia for years, but until recently, it was only represented in the region by 
individual consultants. In 2015, it opened a regional headquarters in Hong 
Kong, in addition to one in Los Angeles serving the US market. 

“Hong Kong is geographically and culturally diverse, a location where you 
can find K-pop fans, J-pop fans or Mando-pop fans. We want to have more 
localisation across Asia and Hong Kong is a great place for doing that,” he said. 

“Hong Kong is one of the most business-friendly cites in the world. It has 
become even easier to do business here for creative industries, with co-working 
spaces in creative hubs becoming more prevalent. Any good business requires 
talent, of which Hong Kong has a diverse pool.”

Founded in 1998, Imagesound has built up a clientele consisting of many 
international hotel groups and retail chains, in addition to food and beverage 
outlets and gyms. It services more than 30,000 locations in 142 countries.

The success of the company is firmly hinged on technology. Through a 
small black box, a store’s speaker system can be linked via the Internet to the 
company’s music bank of tracks across every possible genre. Gone are the days 
when updating the playlist required sending hundreds or even thousands of 
CDs to locations around the world. 

“Customers and guests today are becoming hyper-aware of the places they eat, 
shop and stay—so music and the curation behind it, are even more important 
for brands looking to form stronger bonds with their customers, and to develop 
a strong in-venue point of view. We have a proprietary app for Android, iOS or 
PC, and once you have the downloaded the app we push the brands’ unique 
music profile to it. Staff can also engage with the list and see what is being 
played,” he said.

Location-by-location customisation is also possible. A playlist may have 70 
percent of a brand’s unique “core sound” and 30 percent of music catering to 
customers of a specific market.

Imagesound hires more than 100 people globally and it plans to eventually do 
the same with the Hong Kong office as it develops into a fully-fledged regional 
hub. 

imagesound.com

“Hong Kong is 
one of the most 
business-friendly 
cites in the world. 
It has become 
even easier to do 
business here for 
creative industries, 
with co-working 
spaces in creative 
hubs becoming 
more prevalent.”

http://www.imagesound.com
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Keshet International

Original date of publication: March 2017

Bringing Entertainment to the World
Israeli media group Keshet International has recently founded its Asia 
headquarters in Hong Kong as the command centre for its regional expansion.

You may be a fan of critically acclaimed TV drama Homeland, but you may 
or may not know that the American political thriller television series was 
developed based on an Israeli production called Prisoners of War (Hatufim). 
The company that created the original version, Keshet Media Group, was 
founded in Tel Aviv in 1993 and has become a global media conglomerate in 
less than two and a half decades. And the company’s footprints have reached 
Asia for several years with local adaptations of its productions, such as Master 
Class in China, Spy in Korea, Rising Star in Indonesia and Boom! in Thailand 
and Cambodia.

But it was not until 2014 that a decision was made to open an Asia headquarters, 
and Hong Kong was ultimately chosen as the location. 

“Geographically, if you look at the map, if you look at the business we are 
building, Hong Kong is right in the centre,” Gary Pudney, Head of Keshet 
International Asia, explained. Cities that he frequently travels to for business, 
such as Beijing, Shanghai, Singapore and Mumbai, are within three to five hours’ 
flight time. 

“It’s a very efficient location, and it is very easy to set up a company. You have an 
accountant at every street corner, and the law is stable.”

Within months after the Hong Kong office opened in October 2015, the team 
has closed several major deals such as Prisoners of War with Star TV in India, 
Trade Up with Mainland China’s CCTV as well as Master Class in Vietnam and 
Rising Star in Cambodia.

“Our revenue in Asia is up 300 percent year on year,” Pudney said.

Other than the main distribution and production arm Keshet International in 
Tel Aviv and Keshet International Asia in Hong Kong, the group also has Keshet 
Productions UK in London, Keshet Mx production company in Mexico City, 
and Keshet Studios in Los Angeles. The group has a catalogue of more than 
90 tried and tested properties that appeal to audiences worldwide, spanning 
all genres. Pudney pointed out that Asia is where the company sees the most 
growth potential.

“One-third of the world’s population is here; our goal from this office is to plant a 
flag in every country,” he said. 

Keshet has been working with a number of partners in Mainland China. “There 
is an explosion of opportunities in the scripted space, and we have a number of 
dramas under development right now. They will start to break the surface from 
2017 into 2018,” he said. 

Keshet International Asia has a team of four at the moment. Pudney expects 
to eventually grow the headcount to 10. Many of the key members of the team 
have 15 to 20 years of experience in the industry. 

keshetinternational.com

“Geographically, 
Hong Kong is right in 
the centre. It’s a very 
efficient location, and  
it is very easy to set  
up a company.”

http://www.keshetinternational.com
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Magnetic Asia

Original date of publication: November 2016

Music to Hong Kong’s ears
Mike Hill, CEO, explained that being from the UK where music festivals are 

an important part of cultural development, he and his business partner felt 

Clockenflap “was something Hong Kong needed, and wanted.”

And they were right. What started out as a side project grew from a modest one-

day gathering of 1,500 local music lovers in 2008 to a three-day extravaganza 

attracting some 60,000 local and overseas visitors last year. Top-class 

performers who have shared the stage of Clockenflap with local talent over the 

years include New Order, The Libertines, Primal Scream, Chic featuring Nile 

Rodgers, Franz Ferdinand and De La Soul. 

With the success of Clockenflap came other opportunities. Faced with 

the challenge of ticketing, Hill made use of his expertise as the owner of a 

technology company to create Ticketflap, which has become one of the top 

four ticketing businesses in Hong Kong. While searching for help in digital 

marketing, Magnetic Asia struggled to identify an agency with the know-how 

and insights to properly evaluate the effectiveness of its online activity through 

data analysis, so it created one. 

With an integrated range of capabilities, not only has the company been able to 

sell out 95 percent of the events it organises and promotes, it is also offering its 

service to other event managers. 

Despite the diversification of Magnetic Asia as a business, music remains close 

to its heart. It has created more events for different audiences, including Neon 

Lights, a spinoff of Clockenflap in Singapore that is in its second year. Then there 

is YourMum, a live show series that brings the finest talent on a regular basis to 

Hong Kong, and matches them with suitable venues and top-grade production 

support throughout. Morrissey is one of the most notable names featured in 

2016. Scheduled for an April 2017 debut in Hong Kong is Sónar, the legendary 

electronic music and arts festival hailing from Barcelona. Since its creation in 

1994, Sónar has established itself at the cutting edge of the electronic music 

landscape, and is widely considered the world’s most respected event of its 

kind.

The company usually maintains a staff of 25 to 30, but at peak times, the 
number can grow to 60. Employees range from marketers and event producers 
to digital professionals and software engineers. 

Having lived in Hong Kong for 17 years, Hill cited the opportunities the city 
presents as the reason he has decided to stay. “There is a real can-do attitude in 
Hong Kong; people support you, it’s really positive. There is a great network of 
people and friends, and amazing quality of life.”

magneticasia.com

“There is a real can-do attitude in Hong Kong; 
people support you, it’s really positive.”

http://www.magneticasia.com
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Nikkei Markets
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Original date of publication: September 2015     Updated: October 2017

Nikkei Inc., Japan’s leading media group for business news and publisher of one 
of the largest business newspapers both globally and in Japan, has expanded 
its editorial presence in Hong Kong through its joint-venture company Nikkei 
NewsRise Asia Pte Ltd.

Nikkei NewsRise Asia Pte Ltd publishes Nikkei Markets, a real-time news 
service from Hong Kong and a few selected southeast Asian financial markets. 
Nikkei Markets addresses the need for real-time news by equity-market 
financial professionals in Hong Kong and the region.

“The importance of Hong Kong as Asia’s hub for local, regional and global 
financial professionals is a key reason why Nikkei continues to invest in its 
operations in Hong Kong, together from our success with the Nikkei Asian 
Review that we started publishing in November 2013,” Yoichi Iwamoto, 
Managing Director, Nikkei China (Hong Kong) Ltd, said. 

“It is our endeavor to report markets news and events from Hong Kong and the 
region with trust and credibility to our readers in real-time, and we will deliver 
these information with the addition of Nikkei Markets,” he added.

“Our readers rely on us to provide them with news, market reactions and 
insights from an Asian perspective. At the same time, they demand stringent 
reporting and editorial standards that deliver unbiased news with a high 
degree of accuracy. That is a promise we make to our readers,” he emphasised.

Global news agencies have left the region under-served

Nikkei Markets provides news coverage of key events and developments about 
listed companies in Hong Kong and companies in the Nikkei’s Asia300 list, a 
selection of Asia’s important companies. With its breadth of news coverage 
beyond the widely-covered blue-chip stocks, Nikkei Markets provides news 
from mid-cap listings which are of interest to local and regional investors. In the 
near future, the service also intends to cover highly active small scrips, allowing 
investors to find additional investing opportunities. “ There are some news 
agencies with global operations have reduced their local news coverage and 
operations, leaving a gap in demand for local and regional news which Nikkei 

Nikkei Expands its Presence in Hong Kong 
through Nikkei Markets

Markets is adequately equipped to serve,” said Sumeet Nihalani, Director, 
Nikkei NewsRise Asia Pte Ltd.

The Nikkei Markets operation in Hong Kong will be staffed with 5 to 6 local 
reporters and editors, and is expected to increase over the next couple of years 
as the company increases its breadth of news coverage. 

The team of local reporters is supported by an Asia-wide editorial team that 
operates across different time zones to ensure timely and efficient publishing 
of news. 

nikkeinewsrise.com

“The importance of Hong Kong as Asia’s hub for local, regional 
and global financial professionals is a key reason why Nikkei 
continues to invest in its operations in Hong Kong.” 

http://www.nikkeinewsrise.com


29Media and Entertainment

T Brand Studio

Original date of publication: September 2017

The New York Times sees an increasing appetite in the Asia Pacific region for 
high quality content and set up its own T Brand Studio Hong Kong to meet this 
emerging marketing demand.

T Brand Studio, the brand marketing unit of The New York Times, was started 
in 2014 and has been working with global brands to create industry-leading 
content, strategy and distribution.

In Asia Pacific, The New York Times opened the T Brand Studio in Hong Kong 
in May 2017 and aims to work more closely with their advertisers in the region 
and to help them create the same high quality productions that T Brand Studio 
is known for all over the world. 

According to Raquel Bubar, Director of the International T Brand Studio, more 
and more clients in the Asia Pacific region are looking for high quality branded 
content, so opening T Brand in Hong Kong is a natural move for them to work 
closely with clients here within the same time zone and with local expertise. 

“Hong Kong is an exciting hub for advertisers and it offers excellent transportation 
links to the rest of Asia so we can work easily with our partners across the 
region,” Bubar added. “Together with our existing regional headquarters of The 
New York Times office in Hong Kong, T Brand Studio can work alongside our 
talented team that is already in place.”

With a team of four comprised of a content strategist, producer, editor and 
designer, they have hired some of the best talent in the region to tell brand 
stories in any format both on and off The New York Times. They work alongside 
T Brand teams in Paris, London and New York to develop winning campaigns 
that marry quality storytelling and multimedia.

“Our approach is to always think about the story first, then integrate multimedia 
such as VR films, chat bots and infographics when it is relevant to the story that 
we’re trying to tell. This leads to an effective formula for content that we know 
our audience will engage with and share time after time,” Bubar explained.

During the opening stage of T Brand Studio in Hong Kong, InvestHK assisted 
the team on introducing potential partners and service suppliers.

“Hong Kong is such a vibrant city and a leader in advertising and technology. 
It’s an exciting place to do business and we look forward to building our team 
here,” Bubar enthused.

In three short years, T Brand Studio has already won numerous international 
awards, including Hottest in Native Advertising by AdWeek and Native 
Advertising Agency/Studio of the Year by Native advertising Institute. Also, 
their work in Virtual Reality has been recognised at Cannes and their recent 
campaign for UBS has received awards from OMMA, The Drum and The World 
Media Awards.

tbrandstudio.com

Time for Quality Storytelling

“Hong Kong is an exciting hub for advertisers and it also offers 
excellent transportation links to the rest of Asia so we can work 
easily with our clients across the region.” 

http://www.tbrandstudio.com
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TV5 Monde Going from Strength to Strength

The international TV station has undergone rapid expansion since its regional 
head office was set up in Hong Kong in 2007.

Within the last ten years, the size of TV5 Monde’s reach in the region has 
expanded from 16 to 83 million subscribers, and the Hong Kong office has 
increased from one to 14 staff. In terms of office space, TV5 Monde has 
expanded from one to three units at Cyperport and it now has representative 
offices in Japan, Korea, Singapore, India, Bangladesh, Thailand and a Network 
Operating Centre in Hong Kong. 

TV5 Monde set up an office in Hong Kong originally as a distribution and 
sales office. As the regional headquarters, the office is also responsible for all 
new media and technology development for Asia-Pacific and provides full 
technical backup to its headquarters in Paris. TV5 has expanded from one to 
three channels and has developed a dedicated OTT service to cope with the 
new demand from its subscribers.  It is available in 42 countries which together 
represent for 60 percent of the world’s population. 

“Hong Kong is right in the middle of our key markets geographically speaking. 
Within four to five hours, I can be in any place in the region (except Australasia). 
I can travel to Beijing and Taipei within one day. If I were based in Singapore, 
I would have had to spend more time travelling and so it makes sense to be 
here,” Alexandre Muller, Managing Director for Asia-Pacific, TV5 Monde, said.

While the French community is the fastest-growing expatriate population in 
Hong Kong, TV5 Monde is particularly concerned with generating interest from 
local people for its channels, and hence its strategy is to develop programmes 
of interest for them. The content is also subtitled in English, Simplified and 
Traditional Chinese, Vietnamese, Japanese and Korean (depending on the 
channels and markets) to make it more accessible.

“Hong Kong has a big role to play in our future development and this is why we 
have invested so much in the technical infrastructure and equipment. While 
the Mainland is an important market, other markets such as India, Taiwan, 
Singapore, Malaysia, Thailand and Vietnam are also important, and being in 
Hong Kong allows us to be in these markets at the same time,” Muller said.

Muller hires local people and is keen to create a multicultural working 
environment. Having a team composed of different nationalities also helps him 
understand better what works in which market. The office also has a dedicated 
team  solely dedicated on internet-based development and interfacing with TV 
live.  

Having lived in Hong Kong for ten years, Muller finds it a very well-organised 
and efficient city. He particularly enjoys the working environment at Cyberport, 
which is more spacious in a green environment and less than 30 minutes 
from the central business district. “As Cyberport is a public property and 
offers a more stable tenure, we feel more confident to invest in our technical 
equipment here. Cyperport is a great place to be, especially for people working 
in the creative industries,” he concluded. 

asia.tv5monde.com

“Hong Kong has 
a big role to play 

in our future 
development.”

http://www.asia.tv5monde.com
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With the evolving trends of the publishing industry, Dow Jones set up the 
Hong Kong WSJ. Custom Studios to provide clients the opportunities to reach a 
coveted audience of global decision makers with trustworthy content

The regional headquarters of Dow Jones in Hong Kong has been operating for 
a very long time and publishing the Asia edition of The Wall Street Journal for 

Dow Jones Brings Content 
Marketing and Thought 
Leadership into a New Era

over 40 years. In response to the changing nature of the publishing industry, 
particularly in relation to print decline and subsequently the evolved need of 
advertising clients, the group established WSJ. Custom Studios nine years ago 
as the content marketing arm and set up the Hong Kong team in 2014.

“Hong Kong is the regional headquarters for Dow Jones given the city is at 
the epicenter of regional finance, economics, politics, technology clients and 
conversations. WSJ. Custom Studios Asia was set up here to work alongside our 
newsroom and business activities and support all APAC markets from here,” 
Nicole Bales, Director, Asia Pacific, Integrated Marketing & WSJ. Custom Studios 
said. 

To leverage on the wide spectrum of business offerings of the Dow Jones 
group, WSJ. Custom Studios work closely with many other teams to provide an 
array of services for clients ranging from strategy and consultancy, to integrated 
content solutions that can span across print, digital, and custom events with 
curated speakers and programmes. “WSJ. Custom Studios is committed to 
building diverse partnership solutions that deliver results for our valued client 
partners in the Asia region,” Bales added. 

“Hong Kong is the centre of finance and business decisions in the region, 
particularly with the proximity and relationship with Mainland China,” Bales 
added, “The city provides an easy environment for setting up a business. It is a 
natural choice for us to be based here as an extension to the well-established 
Dow Jones entity.”

With a team of seven full time marketing and content specialists in the Asia 
region, they work on ideation, design, editorial, research, project management 
and delivery. Bales found that recruitment for talents is relatively easy as Dow 
Jones is an international news organisation and Hong Kong is the Asian hub for 
many multinational companies with a mobile talent pool. 

Looking ahead, Bales sees content marketing and thought leadership as a 
growth area of their business and is already planning to expand in the coming 
year.

Other than a great place to work with excellent career opportunities, Bales 
thinks the city is also an exciting place to live. “The great food scene and the 
healthy lifestyle with diverse hiking and trails make the city a lively place to 
explore,” she concluded. 

wsjcustomstudios.com

“WSJ Custom Studios is committed to building 
diverse partnership solutions that deliver results 
for our valued client partners in the Asia region.” 

WSJ. Custom Studios

http://www.wsjcustomstudios.com
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Leading Creativity and Innovation from Hong Kong
UK digital creative agency AnalogFolk strengthens the strategic role of  its Hong 
Kong office for expansion in Asia

AnalogFolk’s Hong Kong team has grown rapidly since its establishment in 2015. 
Being the first office in Asia, the two Hong Kong-based founders planned their 
start-up over a series of meetings in a coffee shop before taking co-work space 
at Blueprint in Quarry Bay. Today, the London-based global digital creative 
agency has a team of 20 staff in Hong Kong, taking up half of a commercial 
building floor in bustling Causeway Bay. “We expect to double the number of 
staff over the next 12 months,” said Christopher Ryan, Managing Director and 
Partner, Asia. 

While the team has expanded significantly in the region, their role has also 
evolved. “Given our size in the early days, the AnalogFolk Hong Kong team 
started out in a supporting role for their team in London, but quickly grew to 
provide real strategic partnership to our other offices and clients.”

AnalogFolk’s network is strategic partner to a number of global consumer 
brands such as Pernod Ricard, Nike and Dyson, which explains why the agency 
needs a presence in Hong Kong. “Initially, we set up here to support our global 
client business. There are still many multi-national companies who have their 
APAC operations based in Hong Kong. Our appointment as Pernod Ricard’s 
digital agency of choice for Asia came only one year after our birth. This year 
we were appointed as Steelcase’s digital creative agency for APAC.” Ryan said.

We have also seen a fast-growing start-up culture here in the last couple 
of years, which gives us great faith in Hong Kong’s future,” he said. “One of 
our clients – Biorna Quantics – is one of them. They are trail blazers, and an 
inspiration to work with.”

“Our agency model allows us to be consistent in our strategic and creative 
strength in every region. The Hong Kong office for Asia is no exception. There 
are some global projects in which we play the role of creative lead from this 
office,” added Harry Llufrio, Executive Creative Director and Partner, Asia.

According to Ryan, what makes AnalogFolk unique is the entrepreneurial 
business model: directors of each office have invested in the business they run, 
and are given the freedom to create a business almost from the ground up – 

in line with our global mission, but also in line with the region’s special needs. 
This model reinforces our start-up mindset and attitude. It also makes being in 
business more fun,” he said. 

AnalogFolk sees a great potential for creative industries in the Asia market. 
Many global clients realise that they need to invest more in Asia as home 
markets mature. There is still a huge amount of untouched potential, generating 
a big demand for agencies that can provide innovative digital solutions. 

To support the expansion plan in Asia, Ryan believes that it is vital for 
AnalogFolk to have people from Hong Kong and Mainland China in the 
team, and he is confident in the talent pool here. There are a lot of graduates 
here who have been educated in international schools and universities; 
their understanding of local culture is balanced with a strong international 
perspective. “They have also caught the startup bug and proven to be tenacious 
in their enthusiasm for learning. We want that startup mentality in our outfit,” 
he enthused. 

analogfolk.com

“There are still many 
multi-national 
companies who have 
their APAC operations 
based in Hong Kong; 
we have also seen a 
fast-growing start-up 
culture here in the last 
couple of years. That 
gives us great faith in 
Hong Kong’s future.”

http://www.analogfolk.com
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Ekimetrics SAS

Original date of publication: October 2017

Founded in 2006, Ekimetrics is a global management consultancy, a leading 
practitioner in data analytics and marketing intelligence. Ekimetrics optimises 
business and marketing strategy through innovative statistical methods and 
cutting-edge technology. It specialises in marketing mix optimisation, customer 
engagement, sales efficiency, digital ROI, as well as data governance.

As a pioneer in data science and a leader in its market in France and in Europe, 
Ekimetrics now has projects in over 40 countries for more than 350 clients. The 
team of 150 consultants creates customised approaches that can answer the 
most complex business questions, in varied sectors such as automotive, luxury, 
cosmetics, telecommunications, insurance, retail, etc.

Headquartered in Paris, Ekimetrics has offices in London, New York, Hong 
Kong, and Dubai. “We decided to open our regional office in Hong Kong as the 
city is the best location to run our operations in the region in terms of proximity 
with our clients and dynamism of the market,” Olivier Kuziner, Managing 
Director APAC of Ekimetrics, said.

Since 2014, Ekimetrics employed in Hong Kong more than 10 consultants 
combining a rare specificity: all consultants have a double profile with an 

Unlocking Value through Data
expertise in both data science and business strategy. The consultants conduct 
every stage of analysis whilst being the primary contact of clients. This a 
definite asset to guarantee a holistic view on projects, and the accuracy and 
relevancy of results at each step.

Kuziner has set out an ambitious growth plan for the company which consists 
in tripling its revenues by 2020. The drivers of its development will lie primarily 
in a geographical expansion in Asia especially in Mainland China, and in a 
wider sectoral footprint, with new sectors such as consumer goods, utilities, 
transport.

“Compared to other markets, Hong Kong offers a best-of-breed environment 
for business with a very sophisticated level of infrastructures, a high level of 
education, a very dynamic market and little bureaucracy,” he said.

Kuziner believes there are three main dimensions organisations have to 
tackle to create a successful Big Data transformation: a well-defined vision; a 
governance that will support this transformation; and act agile “think big, test 
small”.

He finds Hong Kong a vibrant place to work with plenty of opportunities 
for business. “It also offers a wide range of activities including dining, sports, 
outdoor and shopping. It’s also a central hub to travel to Northern Asia,” he said.

“InvestHK was actually recommended to me by entrepreneurs who have 
successfully set up their business in Hong Kong. The department has provided 
a lot of valuable advice and recommendations to support our expansion,” 
Kuziner enthused.

www.ekimetrics.com

“Hong Kong offers a best-of-breed environment 
for business with a very sophisticated level of 
infrastructures, a high level of education, a very 
dynamic market and little bureaucracy.” 

http://www.ekimetrics.com
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Hong Kong is a strategic research and development (R&D) base for GoAnimate’s 
growing video and animation business worldwide. 

Ten years ago, GoAnimate’s founder Alvin Hung was disappointed by the lack 
of good online software to help translate his ideas into engaging video content, 
until he saw an opportunity to found one himself. 

“I was disappointed but at the same time excited, because many companies 
today prefer to engage employees and customers with animated videos rather 
than the same old boring content,” said Hung, “they want more dynamic media 
to replace traditional presentations, advertisements, and instruction. And they 
want to do it without spending a fortune.” 

And GoAnimate was therefore founded by Hung in 2007 to meet the growing 
demand for DIY business videos that drive business results. It is a web 
application that immeasurably simplifies the process of creating bespoke 
animated video. The solution enables everybody to express ideas in an 
effective and impactful way. 

With over 8.5 million registered users, GoAnimate has helped Fortune 500 
companies, SMBs, and individuals make more than 22 million videos and 
continues to redefine and lead the DIY animation industry.

The company has recently been chosen at the 2017 Hong Kong ICT Awards 
with an committee steered by government officials, industry, and academia 
to recognise the city's most innovative ventures. GoAnimate won the 2017 
Award of the Year, Grand Prize for Best Business Solution, as well as the Gold 
Prize for Best Business Solution (Products and Services). These awards Is a 
great testimony of the company’s achievement in innovation through bespoke 
design. 

While the majority of the company’s sales are in the US market, GoAnimate 
develops its software solutions in its R&D office located in Hong Kong with 
more than 50 staff members and supported by a small team in Taiwan. The 
company also has a team in the Silicon Valley with around 30 employees 
looking after global sales and marketing, customer success, and operations. 

“Our R&D team in Hong Kong is world-class,” said Hung, “Hong Kong’s software 
engineering and creative professionals have definitely been underestimated. 

Go, Animate, Go! 

People often think that Hong Kong’s talent in the creative industries is not as 
capable as its US counterparts, but I can prove that this is wrong. They definitely 
have the ability to excel and exceed their western counterparts.”  

Hung has several tips for startups in Hong Kong. “First, go global on day one. 
It’s not that much more difficult than succeeding in the local market. Second, 
try to think of a good idea with unique and competitive advantages that not 
everyone else can solve. Lastly, consider going solo if you are an engineer and 
you are comfortable with business issues.” Hung concluded. 

goanimate.com

“Hong Kong’s software engineering and creative 
professionals are definitely underestimated.” 

http://www.goanimate.com
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Further to its listing on Hong Kong Stock Exchange, Mainland Chinese mobile 
internet company and smart-hardware maker Meitu plans to use the city as its 
international headquarters for global expansion.

Being one of the largest technology companies in Mainland China, Meitu’s 
mission is simple - to beautify everyone in the world. With its photo editing app 
Meitu and BeautyPlus as well as smartphones optimised for selfies, users can 
retouch and edit their photos and videos, and share their beautified life to the 
world. 

Established in 2008, the company currently has 480 million monthly active 
users around the globe, over 90 million of which come from overseas, 
including Japan, South Korea and the US.  

Headquarted in Xiamen, the company was listed in Hong Kong stock market in 
December 2016, marking the largest technology initial public offering in the last 
decade. 

“Hong Kong is perhaps the only place in the world that allows investors from 
both Mainland China and overseas to buy our stock directly,” Gary Ngan, 
CFA, Chief Financial Officer, said, “we hope to rake in the benefits of Shanghai/
Shenzhen-Hong Kong Stock Connect to attract more capital, so that every user 
in the world can be our shareholder.” 

According to Ngan, Meitu is now ready for next venture to go global and plans 
to set up its international headquarters in Hong Kong. “We have expanded far 
beyond the Chinese community based region, and we see the potential of 
Meitu to become a real global company,” he remarked. 

“We choose to establish our global headquarters here for a few reasons: Hong 
Kong’s status as a world-class city has attracted talent from all over the world 
which contributes to a deep and diverse talent pool,” Ngan continued, “its 
robust legal system and flexible financial infrastructure are also favourable for 
us to expand our global reach.” 

“The graduates from the universities in Hong Kong have become more and 
more qualified and influential,” he added, “There is so much potential for the 
city to become a tech hub.” 

Mainland Tech Giant Using Hong Kong to Go Global

Meitu currently has around 10 employees in Hong Kong with functions such as 
advertising sales, marketing and corporate finance. As when the international 
headquarters is in place, more roles dedicated to global marketing strategy will 
be added to the team. 

Moving forward, the company has its eyes on capturing more users globally 
and expanding the Meitu community through its various platforms. The 
company is also exploring its eCommerce capability with automation and 
artificial intelligence. 

corp.meitu.com

Original date of publication: October 2017

“Hong Kong’s status as a world class city has attracted 
talent from all over the world which contributes to a 
deep and diverse talent pool. Its robust legal system 
and flexible financial infrastructure are also favourable 
for us to expand our global reach.” 

http://www.corp.meitu.com
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Mirum is one of the world’s largest digital agencies and part of the J. Walter 
Thompson Company and WPP Network. WPP Network acquired Hong Kong-
based DesignerCity in 2013 and, two years later, merged it with other agencies 
to form Mirum, which boasts a network of 46 offices in 20 countries.  

The group provides clients around the world with services that come under the 
umbrellas of “Business Transformation”, “Experience Design” and “Commerce 
Activation”, and projects range from product launches and publicity campaigns 
to creating in-store experiences and digital platform designs. 

Win Mak, who founded DesignerCity, is now the CEO of Mirum Hong Kong. 
He said: “Being connected to the other offices in the network allows us to work 
together on a more regional and global base. We are able to help other offices to 

Digital Agency Sees Hong Kong as Platform for Ideas
bring clients to Mainland China, and the other way around, we are able to ship 
our technology out to other parts of the world through Mirum offices.”

DesignerCity started out in 1995 as a fashion website and an e-commerce 
channel in London, UK run by three partners, and by 1999, it had a 40-strong 
staff and a contract designing and maintaining the e-commerce platform of a 
major national supermarket chain. 

Mak made a decision to move back to his native city of Hong Kong in 2000 to 
continue developing the company, and by 2011, it had established itself as a 
pioneering digital agency at the forefront of technology and innovation. 

The success, Mak said, may not have been possible had he not made the 
decision to come back. “In Hong Kong, you always feel this relentless push to 
move ahead, especially in this sector. If you don’t grow, if you don’t innovate, 
if you don’t try new ideas, you will put yourself in the past. This is a very high-
energy city,” he said. 

Hong Kong, he added, is also an ideal platform to test new ideas. “Hong Kong 
companies are brave and they are keen to be the first to try new things. Hong 
Kong is what I call a prototype market. If seven million people here have used 
the technology, that’s a good proof point and we can bring it out to other parts 
of the world with a business case,” Mak said. 

Mirum Hong Kong has an experience centre in Central, where clients can get 
their hands on some of the technology the agency offers, including an LCD 
table where, through a device resembling a hockey puck, one can change the 
colour and fabric of a garment and inspect it as a 3D image. 

Mirum Hong Kong has a staff of about 130, some of which are fresh graduates 
who have joined the company after finishing the agency’s annual summer 
internship programme. 

Mak sees a bright future for the city. “Hong Kong is a melting pot, and it gives us 
a very open platform. As long as it keeps this openness to the world, we will be 
alright,” he concluded. 

mirumagency.com/hong-kong

“In Hong Kong, you always feel this relentless push to 
move ahead. If you don’t grow, if you don’t innovate, 
if you don’t try new ideas, you will put yourself in the 
past. This is a very high-energy city.” 

http://www.mirumagency.com/hong-kong
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The Pulse

Original date of publication: July 2017

Sydney-based creative studio The Pulse uses VR to immerse students in 
classroom. 

Australian creative studio The Pulse has honed their skills in the last decade 
in delivering sizable content projects for live events. From Virtual Reality (VR) 
and Augmented Reality (AR), to projection mapping and animations, their 
expertise is to create visually compelling content and present it with the latest 
technology. 

The Pulse’s work with international clients such as HSBC and PwC brought 
them to Hong Kong in 2015. It started its Hong Kong office in the same year and 
took on more projects with other global brands including INFINITI and Telstra. 

According to Brett Heil, Managing Director, Hong Kong is a stepping stone for 
The Pulse to enter the Asia market. He said, “Hong Kong’s low tax rates, reliable 
legal system and proximity to other Asian hubs are attractive; the presence of a 
select group of premium global clients in Hong Kong is also key to our business 
success.”

Recently, the company has restructured into three business streams: The 
Pulse XP focuses on branded activations; The Pulse IQ which builds innovative 
VR platforms for education and enterprise training; and The Pulse Originals 
which will take the company into new territory creating original cinematic VR 
entertainment. 

The Pulse’s ambition is not only about expanding its clientele. Heil’s next focus 
is to launch a VR learning platform in Hong Kong. The Pulse IQ is a collaborative 
interactive VR platform focusing on STEM learning. The company has been 
working with schools in Australia to craft unique education experiences. Heil 
said that the new learning platform will engage students in an unprecedented 
way. “It not only enables students to view subject matter in three-dimensional 
space but the signs are there that it will drive deeper learning outcomes,” he 
explained. 

“Hong Kong will be the first launch pad outside Australia, and we are excited 
to bring the VR learning platform here because STEM education is just so 
important in the region. Thanks to InvestHK’s introduction, we already have a 
number of school contacts here to get it going,” he added. 

Learning with Virtual Reality 
Heil finds doing business in Hong Kong is relatively straight forward for an 
overseas company. “We can approach contract negotiations with the certainty 
that the Hong Kong legal system protects our business,” he explained.

As an early adopter, Heil is also happy with the availability of the latest tech 
tools in Hong Kong, “the latest technology usually surfaces in Hong Kong pretty 
quickly. We have access to everything we need to get the job done.” He said. 

InvestHK has assisted The Pulse to set up in Hong Kong by providing market 
information and connection to service providers. “InvestHK has taken a keen 
interest in our business from the outset. They regularly keep in touch and offer 
assistance and insight when needed. If we need referrals, they are quick to 
jump in and make the connection. Their service is really important to us,” Heil 
concluded. 

Experiencethepulse.com

“Hong Kong’s low tax rates, 
reliable legal system and 
proximity to other Asian hubs 
are attractive; the presence 
of a select group of premium 
global clients in Hong Kong is 
key to our business success.” 

http://www.experiencethepulse.com
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Driving Transactions 
with Big Data  
Vpon, a fast-growing Big Data Analytics company in Asia with headquarters in 
Taipei, plans to use Hong Kong as an entry point for global sales activities.

With the amount of internet traffic from personal computers being outnumbered 
by mobile devices, and more than half of eCommerce transactions generated 
from mobile, advertisers’ spend on mobile advertising keeps rising. To strive for 
a share in this market, Vpon offers its proprietary data-driven scenario mobile 
advertising and Location-based Services (LBS) advertising which have been 
highly sought-after by renowned consumer brands, property developers, finance 
firms, hospitality brands, advertising agencies and alike. As a result, its business 
also expanded rapidly in less than a decade. 

To ride on Mainland China’s booming  business opportunities driven by mobile 
advertising , Vpon set up a subsidiary in Shanghai in 2010. Later in 2014, the 
growth of Mainland tourist arrivals in Hong Kong prompted Vpon to set up in 
Hong Kong in order to help consumer brands capture this market. Vpon Hong 
Kong has employed 11 staff and planned to hire up to 20 staff by the end of 2016, 
according to Henry Wu, General Manager, International Business, Vpon.  

“Hong Kong is part of our Asia strategy. Interestingly, it is a small city but has a 
big market. Many regional headquarters are based in here to carry out their 
regional decisions, which include planning their regional advertising budgets. 
This represents a big opportunity for our business,” Wu said. 

Wu  j o i ne d  Vp o n  i n  2 0 1 0 
as a founding member of 
the company. He was the 
deputy General Manager 
i n  S h a ng h a i  re s p o n s i b le 
for  G re ate r  C h i n a’s  s a le s 
activitie s.  In 2014 ,  he set 
up Vpon Hong Kong and 
started to form many fruitful 
p a r t n e rs h i p s  w it h  s o m e 

of the leading online media, information portals and apps in the city. Shortly 
within two years, he developed the company into one of the largest mobile 
advertising platforms. His company snatched numerous awards, including 
Hong Kong’s Most Valuable Companies Awards 2015, Spark Awards, Mobile 
Excellent (MobEx) Awards, MARKies Awards, etc.  

“As a well-established finance and trading hub, Hong Kong is known for 
its efficiency, speed and practicality. Collaborations are formed between 
companies with substantial strengths. The city’s business culture is largely 
sales-oriented and people are ambitious and business-savvy. That’s why Hong 
Kong is our ideal beachhead for global sales activities,” he explained.

According to Wu, Vpon Hong Kong will focus on three major areas: cross-border 
tourists solutions; branding and eCommerce and mobile online-to-offline (O2O), 
and will coordinate its concerted efforts in Shanghai, Hong Kong and Singapore 
to help clients win sales globally and lower the conversion costs.

“Data drives transactions. It is our mission to help clients create sales 
opportunities through Big Data,” he said.

InvestHK has supported Vpon in terms of publicity and networking since 2015. 
“InvestHK’s activities have helped us improve our profile in the city in the past 
year,” he said.

www.vpon.com

“Interestingly, Hong Kong  
is a small city but has a  
big market.”

Multimedia and Digital Marketing

http://www.vpon.com
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As LinkedIn has established itself as the go-to platform for recruitment and 
job search, Hong Kong is increasingly becoming one of the company’s most 
important markets

The number of LinkedIn members in Hong Kong surpassed the one million 
mark in 2015 and the company has some 65 employees in its Hysan Place 
office.

Eric Yee, Head of North Asia (Talent Solutions) of LinkedIn, highlights Hong 
Kong’s strength as a talent pool. “You see a good mix of talent, between local 
talent and expatriates coming to the region,” he said. “Hong Kong has a lot of 
multinational headquarters, and it’s important for us to be here from a business 
angle, as we have access to companies making hiring decisions not just for 
Hong Kong but for different parts of the Asia Pacific region.”

LinkedIn’s 2016 Hong Kong Talent Trends Survey shows that although some 70 
percent of the city’s workers are not actively looking for jobs, 93 percent of them 
are open to new opportunities. “That’s a hot talent pool that companies are not 
looking at, as they are only looking at the actively-looking candidates.”

But to convince high-quality workers contented with their jobs to join another 
company is not easy, and it boils down to what Yee calls employer branding.

“How do you differentiate yourself when there’s an intense war out there for 
talent? How do you engage those people, let them know how great it is to work 
for your company?” He said.

Yee furthered that the best recruiters for a company are the employees, and 
LinkedIn has created channels that allow workers to share opinions and 
become thought leaders in their professions. That helps companies build up 
their employer branding. 

Another product created by LinkedIn for this purpose is Elevate, which feeds 
companies trending content relevant to their respective industries to share 
with their employees on LinkedIn, who can then select and share it with their 
wider network of friends and colleagues on LinkedIn, Facebook and Twitter. 

Another characteristic of Hong Kong that plays to LinkedIn’s strength, Yee 
explained, is the large presence of small and medium enterprises (SMEs). 

Finding the  Perfect Match

With LinkedIn, SMEs can establish an employer brand on the same playfield 
with bigger companies which had already established such identity. “Smaller 
companies couldn’t afford to differentiate themselves, and now they can,” Yee 
said.

Yee revealed that noticeable change to the user experience of LinkedIn is on 
the horizon. For years, LinkedIn has been developing the Economic Graph, 
a digital map of the global economy. By identifying the connections that link 
people, jobs, companies, professional knowledge and skills, LinkedIn hopes to 
find, in real-time, trends that lead to economic opportunities. Once complete, 
the Economic Graph will include a profile for all 3 billion members of the 
global workforce, digitally represent every economic opportunity offered, 
and will include a digital presence of the higher-education organisations that 
can help members gain new or enhanced skills to realise their most valuable 
opportunities in a fast-changing economy. 

www.linkedin.com

“Hong Kong has a 
lot of multinational 
headquarters, and it’s 
important for us to be 
here from a business 
angle.” 

http://www.linkedin.com
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As a partnership between Nexus 
media and Angloinfo in the UK, 
Angloinfo HK entered the market 
to offer a trusted source for expats 
to find local information, as well as 
businesses and services available in 
English. The online platform offers 
business users the ability to create 
their own listing or event for free, 
which is then verified by the Angloinfo 
team. Premium listings are then 
available for increased visibility. The 
site also provides users with classified 
listings, regular lifestyle blogs, 
discussions, properties and job listings. 
The new office, based in Central, 
currently employs a team of five with 
plans to expand further. 

angloinfo.hk

Boogie Woogie Photography was 
founded in 2016 by Vanessa Franklin 
and Xavier Mahe in Hong Kong to 
promote photography in Asia. It is 
named after the Broadway Boogie 
Woogie by artist Piet Mondrian.

The launch of Boogie Woogie 
Photography responds to the growing 
interest for artistic photographic 
prints in Asia. Collectors, galleries 
and museums are now increasingly 
promoting photographic works and 
the artists who produce them.

Boogie Woogie Photography aims 
to create a platform gathering 
galleries, collectors, companies and 
photographers who are looking to 
develop photography projects in Hong 
Kong and Asia.

Vanessa Franklin and Xavier Mahe 
provide services such as sourcing 
photographers, collectors or galleries 
specialised in photography, curating 
exhibitions or events as well as 
advising on Asian photography 
markets.  

Boogie Woogie Photography 
accompanies notably Fine Art Asia 
to develop a new pavilion devoted to 
photography. 

boogiewoogiephotography.com 

3Faktur is a design and manufacturing 
specialist, focusing on production via 
professional 3D-printing technologies. 
Its core contract services include 
3D design, 3D scanning, reverse 
engineering, rapid prototyping, 
production-on-demand, and low-
volume production. In addition to 
contract based work, 3Faktur also 
develops innovative services which 
leverage the flexibility and speed of 
3D-scanning and 3D-printing to better 
meet the needs of consumers or 
businesses.

3Faktur was founded in Jena, 
Germany in early 2014 and shortly 
thereafter established operations in 
Hong Kong. The city’s great logistics, 
creative talent, and blooming startup 
community made it an ideal base for 
its Asia business development and 
digital production operations. Led by 
co-founder Simon Choe, 3Faktur aims 
to work closely and collaboratively 
with its Asian clients to help them 
make their vision a reality quickly.

3Faktur.com BLEND-arch.com

BLEND is a multi-disciplinary firm 
focusing on urban/ architectural 
design and research. The founding 
partners are from Germany 
and Taiwan, and together they 
possess decades of experience in 
internationally renowned architectural 
offices. The team members have 
managed projects ranging from urban 
design and master planning to public, 
commercial, residential developments, 
and cultural institutions.

BLEND’s expertise spans from 
preliminary studies to detailed design 
and construction realisation. The 
team has been actively engaged with 
academic institutions worldwide 
as part-time professors, researchers 
and speakers. BLEND also provides 
urbanism architecture research for 
private and public sectors. Officially 
launched in Hong Kong in 2015 with 
a global resource network, BLEND is 
committed to business expansion 
in Hong Kong, Mainland China and 
the entire Asia-Pacific region in order 
to develop a close and mutually 
beneficial relationship with potential 
clients including those in real 
estate, property development and 
governmental institutions.

http://www.angloinfo.hk
http://www.boogiewoogiephotography.com
http://www.3Faktur.com
http://www.blend-arch.com
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brandjourneypartner.com

Brand Journey has established 
in Hong Kong offering brand 
development and marketing services 
to organisations. Whether it’s a 
consumer, corporate or employer 
brand, it takes constant focus to 
building a preferred and renowned 
brand for its clients.

Brand Journey partners with clients 
to design or enhance the end-to-end 
customer experience for the brand. In 
supporting the development, testing 
and implementation of great customer 
experiences, the company can deliver 
solutions and clarity regarding brand 
strategy, defining a brand’s target 
customer profile, creating effective 
brand messaging and developing 
engaging brand training tools and 
programmes. 

Having lived and worked in Singapore, 
Thailand, Mainland China, Hong Kong, 
the UK, Australia and the US, Brand 
Journey’s team members bring many 
years of global branding experience, 
and have worked for a number of 
luxury and lifestyle hotel brands and 
retail property groups.

designpartners.hk enable.org.hk

Enable Foundation is a non-profit 
social design agency with the 
aim to develop capacity training 
programmes and projects on design 
thinking, doing and creativity with 
individuals, organisations from private 
and public sectors. It set up in Hong 
Kong after receiving a startup funding 
from HKSAR Government’s Social 
Innovation and Entrepreneurship 
Development (SIE) Fund to support 
its first creative citizens training 
programme called Social Innovation 
Design Lab (SI.DLab). 

SI.DLab is a 2-year programme, by 
inviting partners with shared values 
and beliefs and work together to 
address three social issues on ageing 
innovation in Hong Kong. Include 
“Fine Dying”, which is how to co-design 
urban dying matters with citizens; 
“Dementia Going” generating ideas on 
how to bring dementia patients into 
community and “Productive Ageing” 
thinking how to age well with dignity 
in Hong Kong.

Design Partners Creative HK Limited 
is a graphic design and creative 
consultancy with over 20 years of 
experience working with a range of 
corporate clients and SMEs across 
education, publishing, manufacturing 
and service-based industries.

Based in Hong Kong, with a sister 
company in the UK, it offers creative 
and accurate design across all 
mediums, as happy creating a flyer as 
a corporate identity, they take a great 
amount of pride in their work. They 
are a down to earth team who are as 
passionate about design as they are 
building strong client relationships. 
Design Partners ethos is great design, 
to brief, to deadline, to budget.

clickfulapp.com 

Clickful is an online advertising 
solution for businesses in Asia. It is an 
end-to-end platform that leverages 
machine learning to automate 
ad creation, management, testing 
and optimisation. By leveraging 
machine learning, the platform is 
able to predict and deliver the best 
advertising designs to increase 
click-through rates and sales 
conversions for any business. The 
platform also automatically removes 
underperforming ads to mitigate lost 
in advertising budget. Hong Kong is 
the best place for Clickful to start its 
business with the city’s free market 
structure, access to capital, proximity 
to regional markets and abundance of 
technical and design talent. Currently, 
Clickful’s entire business from 
engineering to sales and marketing 
are based in Hong Kong, and it will 
continue to use Hong Kong as its base 
of operations for the foreseeable 
future. 

http://www.brandjourneypartner.com
http://www.designpartners.hk
http://www.enable.org.hk
http://www.clickfulapp.com
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ericpatrickmiller.com

The Kwai Chung studio of American 
commercial photographer E.P. Miller 
offers a wide range of photography 
services from jewellery, timepiece 
and products to fashion and business 
portraiture. According to Miller, Hong 
Kong has always been an important 
intersection between China and 
the rest of the world and they serve 
companies who understand the 
importance of visual messages in the 
marketing of their products, people 
and services to audiences locally 
and around the world. They help 
companies to establish unique and 
original visual brands. With over 17 
years of experience in brand design 
and photography, E.P. Miller has served 
the needs of startups and Fortune 100 
companies alike.

Higgins + Higgins Architecture + 
Design Studio (H²a) is a co-operative of 
designers that have secured a decade 
of corporate architecture knowledge 
and developed it into creative and 
inspiring design solutions. H²a creates 
places for living, working and playing 
with an emphasis on sustainability 
and considerate design.

H²a chose Hong Kong to build the 
studio as it hosts a wide array of 
clients looking for unique designs to 
match their international lifestyles 
and properties. H²a centres on 
nurturing every design until it 
creates the best solution, focusing 
on quality of projects over quantity. 
The studio designers form part 
of a knowledgeable cutting edge 
team which shares and gains from 
Hong Kong’s extensive collection 
of networks, events and local and 
international creative platforms. The 
studio plans to expand to projects 
around the world, contributing to 
the world’s built heritage and leading 
progressive design.

higginsandhiggins.com 

GreenPages provides a local and 
global directory of products that are 
accredited to be environmentally 
friendly, fair trade or organic. The 
online platform enables consumers to 
locate the nearest store(s) where these 
products are available, anywhere in 
the world. GreenPages stands out as 
the first search platform of accredited 
products that has a truly global and 
local reach. 

Its mission is to create a healthier 
global environment by providing a 
free directory for brands to list out a 
wide range of accredited products and 
enable consumers to search for these 
healthy and responsible options. 

greenpages.info f-code.com.hk

f-code (Hong Kong) Inc is a  
full-service digital marketing 
consultancy specialised in marketing 
technology. Headquartered in Tokyo, 
the company currently has client 
footprint across Japan, Hong Kong, 
Mainland China, Indonesia and 
Thailand. 

f-code works with clients to 
understand their needs and achieve 
website enhancement. With over  
10 years of experience in web and 
digital marketing in Japan, f-code is 
a marketing solution consultancy 
specialised in providing digital 
solutions with its self-developed 
marketing technology, namely f-tra 
CTA, Push and EFO. More than 2,000 
websites have implemented these 
tools to enhance user engagement 
and significantly improve conversion 
rate.  From the initial analysing to holistic 
consulting, f-code offers a one-stop, 
full array of services to enhance the 
performance of your website.

http://www.ericpatrickmiller.com
http://www.higginsandhiggins.com
http://www.greenpages.info
http://www.f-code.com.hk
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insideretail.hk 

Inside Retail is a global online and 
offline retail trade publisher, providing 
news, commentary, events, reports and 
analysis of the retail industry. Founded 
in 1975 in Australia, Hong Kong is the 
base for its Asian operations, which 
already include dedicated Hong Kong, 
Singapore, Philippines, Thailand and 
pan-Asia news portals , and a quarterly 
print publication, Inside Retail Hong 
Kong Magazine. 

The company organises retail study 
tours for the industry professionals, 
performs custom publishing 
and develops creative marketing 
campaigns for clients targeting 
retailers. It is organising Inside Retail 
Live, a premier retail event for the 
entire APAC region, in March in 
Sydney. The event was a one-stop 
showcase of the news and events that 
Inside Retail delivers to clients on a 
daily basis. 

Based in Hong Kong, LBB Asia is a 
management consulting firm that 
specialises in the premium and luxury 
markets in Greater China. The firm, 
founded by Aude Bousser in 2011, 
benefits from her 20 years of working 
experience in marketing and retailing 
for Cartier, Boucheron and Van Cleef 
& Arpels in Paris and Hong Kong, 
for which she successfully opened 
25 stores in Asia. Over the past five 
years, LBB Asia team has expanded 
with local experts and consultants 
specialised in cosmetics, perfume, 
accessories and F&B. 

Its brand development team, LBB Asia 
Development, is ready to help brands 
or innovative retail concepts enter 
Greater China by building both their 
brand image and distribution networks 
rapidly. Its personalised services, deep 
knowledge of the luxury industry 
and retail landscape in Asia as well as 
extensive professional network will 
enable you to establish and strengthen 
your footprint in Greater China rapidly, 
and at a fraction of the costs of setting 
up your own subsidiary.

www.lbbasia.comicm-corp.com

International Concept Management 
(ICM) is a leading firm with broad 
capabilities and services ranging from 
design and engineering, construction 
management to operations and 
development, and specifically focused 
within the themed-attraction and 
aquarium industries. The company 
aims to create unique destinations that 
inspire, educate, and entertain. In view 
of the growth opportunities and ease 
of expansion into Hong Kong, ICM sets 
up the Asian headquarters and global 
sales headquarters in the city.

With each aquarium and themed 
environment, they progressively 
test and advance their designs and 
building capabilities, making new 
discoveries and innovative design 
solutions. Built with imagining 
minds, innovative technologies, and 
conservationist ideals, an ICM-created 
project is stunning and spectacular, 
yet environmentally conscious and 
ecologically sound.

lexica.io

Established on 1 March 2015, 
Intralogue is a grass-root ideas 
exchange platform that empowers 
people to initiate interesting ideas 
to draw public participation, 
collaboration, knowledge exchange, 
promotion and support. Users can 
join different thematic ideas ranging 
from casual interests to rigorous 
commitment. The purpose can be for 
fun, personal, academic, professional 
or solving world’s problems. 

Intralogue chose to set up in Hong 
Kong for the city’s accessibility to 
Mainland China and the international 
markets. With the functions of product 
development, beta testing and 
marketing, the Hong Kong office offers 
web and app products as well as talent 
seeking services. 

http://www.insideretail.hk
http://www.lbbasia.com
http://www.icm-corp.com
http://www.lexica.io
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hashtaglegend.com

#legend is an innovative new 
360-multimedia platform comprising 
a monthly luxury lifestyle publication 
with game-changing digital content, 
which delivers the people, places and 
products that matter, across various 
entry points the luxury consumers 
now demand.

As a bold intelligencer that not only 
disrupts the luxury market but also 
liberates it from its ennui, #legend 
celebrates the infinite and limitless 
approach to experiencing rare and 
bespoke experiences and products 
for Hong Kong’s well-heeled jetsetters 
and beyond. The company, Legend 
Publishing (HK) Ltd, is founded in 
Hong Kong by business leaders Bruce 
Rockowitz and Steve Rockowitz in 
collaboration with media mavens 
Anne Lim-Chaplain and Gordon Lam. 
Its parent company is Rock Media (HK) 
Ltd.

LT Render Limited was founded in 
Hong Kong as a team of experts who 
provides high quality visualisation 
service to architectural and interior 
design companies. 

The key feature of the company 
is introducing new disruptive 
technologies such as virtual and 
augmented reality into all stages of the 
design process. 

Having big potential in continuously 
growing development market, LT 
Render got accepted in Cyberport 
Incubation Programme. Among the 
various benefits offering by Cyberport 
to young companies in business 
development, LT Render is looking 
forward to finding and nurturing the 
local talents as 3D professionals. This 
will help the company to expand and 
bring the standards of the visualisation 
industry to a new level.

ltrender.com mabu-design.com

Mabu Design has been established in 
Hong Kong by Mark Burnett, a British 
industrial designer with 12 years’ 
experience in the retail design 
industry. Specialising in retail display 
and product design, its strength in 
design comes from taking a raw 
concept idea and rapidly developing 
a proposal that can be prototyped 
and ultimately into production. Using 
CAD 3D Modelling (Solidworks), it 
can provide technical engineering 
for production, 3D printing and also 
presentation rendering visuals (3D 
studio max).

Hong Kong was the perfect location 
to invest in the new business to gain 
access to the extensive network of 
manufacturers in Southern China 
and the wide client base in Hong 
Kong. With the expanding start-
up community, Mabu Design sees 
the opportunity to support small 
companies develop their product 
ideas or retail stores into reality. Within 
the next year, the company is planning 
to expand the creative design service 
and the manufacturing support 
service within Mainland China and 
Asia.

massimodecarlo.com 

Massimo De Carlo (MDC) gallery was 
founded in Milan in 1987 with its first 
exhibition by Olivier Mosset. The 
gallery focuses on creating a dialogue 
between globally acknowledged 
contemporary artists, young 
and promising talents and more 
classical masters from the 50s and 
the 60s. Remarkable exhibitions by 
represented artists over the years 
include shows by Yan Pei Ming, 
Liu Xiaodong, Rudolf Stingel, Nate 
Lowman as well as post-war Italian 
artists such as Lucio Fontana, Enrico 
Castellani and Piero Manzoni among 
others.

In 2009, Massimo De Carlo opened 
a new space in central London. As 
well as working with the historically 
represented artists, this venue focuses 
on emerging American artists. After 
many years of operating in the Asian 
territory, both in Mainland China and 
Hong Kong, Massimo De Carlo opened 
a new gallery in Pedder Building, 
Central, Hong Kong in 2016.

http://www.hashtaglegend.com
http://www.ltrender.com
http://www.mabu-design.com
http://www.massimodecarlo.com
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rushhourmedia.hk

Rush Hour Media was founded in 
2011 with one goal: to revolutionise 
the online landscape of Hong Kong. 
It wants to leave behind those image-
cluttered, word-heavy websites to 
a cleaner, more elegant and user-
friendly experience. Its clients include 
HSBC, French Chamber of Commerce 
& Alliance Française.

The company knows that not 
everybody loves the web as much as 
it does. That’s why it makes the time 
during the consultation period to fully 
understand and recognise its clients’ 
vision and goals. Every member of 
the team is passionate about turning 
great ideas into exciting, dynamic and 
intelligent websites and marketing 
solutions. The company is energetic, 
full of enthusiasm, responsive and 
multilingual – fluent in Cantonese, 
English, French, Mandarin, PHP and 
CSS. But it all speaks one language: 
elegant design, great websites.

Nexus Ltd is a specialised 
international media services company 
headquartered in Hong Kong with 
offices in Shanghai and London. 
It provides media owners with 
maximum market penetration in the 
regions it covers.

Nexus Ltd represents international 
media owners in local markets and 
offers advertising customers direct 
access to specialised media channels. 
Leading media titles include Travel 
Market Report, Elite Traveler Magazine, 
Ritz Carlton Magazine, Blueprint 
Magazine, JW Marriot Magazine, FX 
Magazine, Affluential Luxury Consumer 
Intelligence, The Art Of Business Travel, 
Wealth Insight, WEX Events, Luxury 
Custom Events and Custom Publishing.

MissQT Ltd is a media and technology 
company based in Hong Kong. It is 
a platform that facilitates original, 
engaging storytelling at scale. It is also 
the destination for news, opinions, 
reviews, profiles, investments and 
events. 

MissQT is different from other media 
and technology companies in the 
diversity of their roles. They are the 
journalists, entrepreneurs, investors, 
portfolio managers and, at the same 
time, the technologists. They work as 
an important gateway to finance and 
technology.

MissQT.com nexusmediaasia.com

Founded in the UK in 2009, 
Practicology is a strategic 
multichannel consultancy with 
offices in London, Sydney, Melbourne 
and Hong Kong. The 50-plus global 
team continues to grow, but its point 
of difference remains the same: 
every consultant has worked within 
retail and consumer brands and 
understands its clients’ challenges; 
it is platform agnostic, so you are 
truly getting impartial advice; and 
lastly it has a global perspective. It 
delivers an end-to-end portfolio of 
services including strategic consulting, 
internationalisation, data and CRM, 
analytics, digital marketing, conversion 
rate optimisation, wireframing and 
design.

The company is supporting clients in 
the UK, North America and Australia 
with their internationalisation 
efforts. A strategy for China and 
other developing markets in Asia 
Pacific is an important aspect of its 
development. Many regional offices 
for retail industry are located in 
Hong Kong while it maintains a close 
relationship with the Greater China 
market and talent.

practicology.com

http://www.rushhourmedia.hk
http://www.missqt.com
http://www.nexusmediaasia.com
https://www.practicology.com
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ruyi149.com

Ruyi’s founder Bini Low has been 
dealing in Asian art and art objects for 
the last 25 years through her galleries 
in both Singapore and Shanghai. 
The new gallery is housed in its own 
iconic building at 149 Hollywood Road 
designed by Belgian-Chinese architect 
Hou Liang.

Ruyi seeks to explore the 
development of Asian art and 
culture over time and geography, 
encompassing works from the ancient 
past as well as leading contemporary 
artists.

From contemporary ink paintings 
and ceramics to 20th century 
Japanese art, to ancient Chinese stone 
sculptures and 17th to 19th century 
Asian antiques, Ruyi offers collectors 
breadth and depth across a wide range 
of unique pieces.

Ruyi also has a strong commitment 
to promoting younger contemporary 
artists from Hong Kong, and Asia in 
general, through group and individual 
selling exhibitions.

Sansiao Gallery is a Tokyo-based art 
gallery committed to pop art since 
its creation in 1984. After 33 years of 
dedication to showcasing modern and 
contemporary art by internationally-
established artists and emerging 
talents, Sansiao Gallery is proud to 
present a selection of artworks with 
unique, rare and distinctive qualities, 
no matter how famous or lesser 
known the creators are. 

The company is going to start a new 
voyage as Sansiao Gallery HK, aiming 
to inherit the thematic exhibitions of 
Sansiao Gallery Tokyo by participating 
in international fairs and involving in 
the global art market.

sansiao-gallery.com

Studio Dott, founded in 2000, is one of 
the leading all-round creative design 
and consultancy agencies in Antwerp, 

Belgium with a representative office 
in Hong Kong since 2015. Studio Dott’s 
creative and innovative services range 
include product design, technical 
and mechanical design, branding, etc. 
Studio Dott believes strongly in a “to 
the point approach”, from the very first 
idea until the desired outcome, always 
with a focus on the user.

The office in Hong Kong mainly 
focuses on offering design services to 
Asian companies and start-ups that 
need help with (re)styling and (re)
branding their products and company. 
With over 16 years of experience in 
Europe, it focuses on Asian companies 
that want to expand their business in 
the Western markets.

studiodott.com spacious.hk

Spacious is making the process of 
buying or renting property across 
the region easier by building the best 
user experience, providing market 
transparency and having the best 
quality listings on its information 
portal. CEO and Founder Asif 
Ghafoor, originally from the UK, 
established Spacious in August 2013. 
Being a member of the Hong Kong 
Science Park INCU-APP program, 
Spacious was aided in its early stage 
success. Ghafoor chose Hong Kong 
as headquarters for the company 
because of the tech talent available in 
the city and the commercially-minded 
nature of the workforce. After two 
successful rounds of fundraising, the 
most recent being US$3MM raised 
in June 2015, Spacious has grown to 
over 20 full time employees globally, 
with half working in technical and 
developer roles. After developing a 
hugely successful and fast-growing 
website and mobile app, Spacious now 
has on the ground sales and marketing 
teams and offices in Taipei, Shanghai 
and Shenzhen.

http://www.ruyi149.com
http://www.sansiao-gallery.com
http://www.studiodott.com
http://www.spacious.hk
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WanderSnap.co 

WanderSnap is Asia’s Airbnb for 
photography where travellers can 
book local snappers to capture 
selfie-free holiday moments. Since 
having soft launched six months ago 
by a HK-based team, WanderSnap 
currently serves travellers across 40 
destinations, four photography types, 
and countless moments.

Hong Kong is home to WanderSnap 
because of the attraction of western-
minded development and business 
talents to scale for Mainland China and 
South East Asia relevancy; the ease 
of legal and taxation infrastructure; 
more than 60 percent of the world’s 
population reside within five hours 
radius from Hong Kong; frequency 
and comfort amongst the locals with 
regional travel and photography on 
social media; great community of 
top-notch Instagram talents in Hong 
Kong; maturity of NGO ecosystem to 
find reliable and efficient partners to 
work with to scale out the company’s 
impact programme and the support by 
universities for gifted and professional 
interns and access to capital.

Victoria Leigh Design & Trend creates 
fabulous textile design concepts 
for global clients. It specialises in 
designing for women’s and men’s 
apparel, swimwear, childrenswear, 
homeware and interiors. All its designs 
are 100 percent original and are 
created in its studio through drawing, 
painting and printing. Its passion 
is creating unique and imaginative 
designs for its clients. Its experienced 
team regularly collaborates with 
clients on bespoke projects. It also 
produces beautiful collections of 
textile designs that are available to 
view by appointment.

Founder Victoria Leigh is a graduate 
of London’s UAL Central Saint Martins 
College of Art and Design. Designing 
for major International and British 
brands, its clients include Salvatore 
Ferragamo, Designers Guild, Next, 
John Lewis, Macys and many more. It 
aims to be Asia’s premier textile design 
studio. Hong Kong was chosen for 
its entrepreneurial business culture, 
geographical proximity to major 
international markets, and apparel 
heritage.

vs-a.net

VS-A is an award-winning international 
façade architecture and engineering 
research and design studio, set up in 
Paris in 1989. The firm specialises in 
building envelopes, including glass 
walls, roofs, maintenance systems and 
solar protections, with over 400 built 
projects in more than 30 different 
countries. 

As part of a global business network, 
VS-A.HK Ltd was established in 2011 
in Hong Kong and VS-A.KR opened in 
Korea in 2013. Although Asia provides 
a totally different professional 
environment than Europe, VS-A 
managed to involve in different high-
end projects in Mainland China and 
was able to bring added value during 
the design, tender and construction 
stages. Its solutions integrate local 
factors such as the climate, local codes, 
technical and economic constraints. 
It has eight permanent employees 
and plans to hire more people to cope 
with recent expansion. The company 
planned to set up a sister company in 
Shenzhen.

victorialeighdesigntrend.com

Hong Kong-based startup, The Loop, 
is a fresh voice in lifestyle news that 
covers dining, travel and city living 
content for young professionals, with 
a target demographic of 25-34 years. 
The company saw a gap in the market 
for relatable, gender-neutral lifestyle 
news, and captured this promising 
opportunity to create a beautifully 
designed, responsive website that 
makes mobile browsing a priority. 
Based on years of experience working 
in the publishing industry, the team 
also saw a need to push the publishing 
industry away from traditional 
advertising structures, and disrupt 
the market with new and innovative 
approaches to partnerships and 
sponsored content. 

The Loop is self-funded by the core 
team, which planned to launch 
a mobile app to complement its 
responsive website.

theloophk.com

http://www.wandersnap.co
http://www.WanderSnap.co
http://www.vs-a.net
http://www.victorialeighdesigntrend.com
https://www.theloophk.com
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WECREATE is an all-round advertising 
agency with offices in Amsterdam 
and Hong Kong. Because of the close 
connection between its offices, it offers 
Dutch quality design in Hong Kong.

Specialised in branding, web design, 
e-commerce solutions and app 
development, the company offers 
everything to build a strong brand, 
product or company. They develop 
coherent strategies, design strong 
logos, make distinctive corporate 
identities, design pixel perfect 
websites, build solid e-commerce 
solutions, contrive user-friendly apps, 
invent catchy packaging, come up with 
striking brochures and create creative 
advertisements.

As Hong Kong is a strategic hub for 
the whole Southeast Asia, it opened 
a second office here and has grown 
into a team of 10 within a year, serving 
startups to well established brands.

wecreate.com.hk 

http://www.wecreate.com.hk
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