
Media and Entertainment

Hong Kong has developed a broad cluster of media and 
entertainment industries that use the city as their regional hub. 
These include print, digital and online media, printing, content 
development for television and advertising services, film and 
entertainment businesses.

Considered as one of the freest economies in the world, Hong 
Kong enjoys a liberal media and multimedia environment 
in Asia, with an open investment regime and unrestricted 
foreign ownership rules. The availability of the latest 
telecommunications technology and global talents have 
attracted many international news agencies, newspapers 
with international readership and overseas broadcasting 
corporations to establish regional headquarters or 
representative offices in Hong Kong. The publishing industry is 
backed by a highly developed printing industry that combines 
the most modern technology with competitive production costs. 

Hong Kong is also one of the world’s largest film and television 
content exporters. The boom in Asian cable and satellite 
channels over the last few years has provided a ready market for 
content producers.

Why Hong Kong?
•  One of the world’s largest suppliers of imported books and 

newspapers

•  Major centre for Chinese-language publications and broadcasting 

•  One of the world’s largest exporters of TV and film content 

•  Home to one of the largest producers of Chinese language content, 
with dubbed programming distributed in over 30 countries 

•  Strong growth in digital entertainment, including digital 
terrestrial television, backed by government investment in 
digital infrastructure 

•  Freedom of expression and the press; a liberal media 
environment that enables local and overseas publications 
circulate freely 

•  Excellent communication networks allow companies to 
reliably transmit and receive information at very low cost 

•  Stringent enforcement of intellectual property rights

•  Highly experienced, multi-lingual local talent with regional 
networks and expertise

Trends and Opportunities
•  An increasing number of movies have been co-produced 

by Hong Kong and Mainland film production companies. 
A record total of 89 films obtained co-production permits in 
2016, representing an increase of 11% from 2015. 54 of these 
co-productions involve Mainland and Hong Kong producers. 
In this regard, Hong Kong has a unique advantage in bridging 
the Mainland with the Western audiences

•  FILMART (Hong Kong), Marché du Film (Cannes) and 
American Film Market (the US) have been regarded by the film 
industry players as the top three most important global film 
events. FILMART is now the largest film and TV market event 
in Asia attracting global visitors of over 8,000 in 2017

•  Hong Kong’s film industry has preferential access to the 
Mainland media entertainment market under CEPA. Chinese 
language motion pictures produced in Hong Kong after being 
vetted and approved by the relevant Mainland authority may 
be solely imported through the China Film Group Corporation 
and distributed in the Mainland by distributors possessing 
“Operation Licence for Film Distribution”, without any 
restriction on import quotas

Recent Developments
•  In the 2017 Policy Address, the Government continues to 

foster the development of creative industries such as film, 
design, animation, and comics, to attain cross-sector synergy 
and to pursue diversified development. It announced new 
measures to facilitate cinema development in Hong Kong, 
with a view to building up audiences and promoting the 
long-term growth of Hong Kong’s film industry

• To facilitate the cinema development in Hong Kong, the 
Government will include a cinema requirement in the 
land lease of two designated government land sale sites, 
namely Kai Tak and Sha Tin. The two sites are to include in 
the respective land lease a required minimum number of 
cinema seats. In addition, the government will further study 
the feasibility of accommodating a cinema complex at the 
Tourism Node in the Kai Tak Development and explore with 
the West Kowloon Cultural District Authority the feasibility 
of earmarking space for cinema development in the West 
Kowloon Cultural District

• In broadcasting, Hong Kong Television Entertainment started 
to provide its ViuTV Channel 99 from 2 April 2016. The English 
channel was launched on 31 March 2017. Fantastic TV rolled 
out a Cantonese Channel in May 2017

“ Hong Kong is the hub of Asian 
entertainment. We are proud to 
call Hong Kong home.”

 Tod Miller, President and Chief Operating Officer 
Celestial Tiger Entertainment
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volume of our news content is consumed. The city’s high 
cellular speeds allow news providers like us to deliver rich 
digital content to our audience here and engage them in new 
and varied ways,” he said. 

In 2016, Bloomberg was tracking at an all-time high of some 
39 million unique digital visitors each month. Its Asia-Pacific 
mobile readership saw roughly 37 percent year-on-year growth 
and its website has been recording a 10 percent year-on-year 
increase in visitors from the region.

Ravindranathan thinks that Hong Kong’s role in the region will 
only become bigger.

“Hong Kong has a critical role to play in China’s future, from the 
internationalisation of the RMB through to the Belt and Road 
initiative. The city has always found a way to stay relevant, and 
it’s exciting to it see this every day,” he said. 

He added, “It’s a great city to work and live. It’s so easy to get 
around, to find great food and outdoor activities here. But 
most importantly for me, it’s a very efficient hub for regional 
business travel.”

Bloomberg opened its Hong Kong office in 1993, and it now spans 
two different office spaces in the Central district. It recently 
finished putting together a large digital team in Hong Kong to 
manage and produce its online news content, whether it’s on 
Bloomberg.com, its new mobile consumer app or via the various 
social media channels it uses in Asia. They did this to deliver 
consistent, high-quality and engaging content for the region.

“Our digital-first approach has kept us on the front foot, 
and we’ve been able to cement our position as the leading 
international business news provider in the region,” Parry 
Ravindranathan, Managing Director – International of 
Bloomberg Media Group, said.

A new global vertical called Bloomberg Technology recently 
went live, spanning digital, mobile, television, radio and print 
channels as well as events, showcasing the company’s multi-
platform strength. This is in addition to a newly launched 
mobile app, offering a new interface and upgraded multimedia 
experience. 

“The Hong Kong bureau is now our largest one in Asia, and that 
points to the city’s strength as a leading global business and 
finance centre,” Ravindranathan added. “It is also a gateway 
into Mainland China, where the world is increasingly turning 
its attention to. From a hiring perspective, there’s great talent 
here in Hong Kong, because the city’s top universities and 
world-class journalism courses are supporting this ecosystem.”

He highlighted that, like in many other sectors, technology has 
brought huge disruption to the media industry, but this also 
brings opportunities to those willing to embrace it. He sees 
Hong Kong as the place to capture this trend by experimenting 
and innovating.

“Hong Kong has one of the highest mobile penetration rates in 
the world, and it’s not surprising that mobile is how a significant 

Bloomberg Media Group

• First set up its office in Hong Kong in 1993

• Recently built up a large digital presence in Hong Kong, 
where it has its largest bureau in Asia

• Saw roughly 37 percent year-on-year mobile readership 
growth in Asia-Pacific

bloomberg.com

“ Hong Kong has a critical role to 
play in China’s future, from the 
internationalisation of the RMB 
through to the Belt and Road 
initiative. The city has always 
found a way to stay relevant, and 
it’s exciting to see this every day.”

 Parry Ravindranathan, Managing Director – International 
Bloomberg Media Group

Bloomberg Expands 
its Digital Presence 
in Hong Kong
As technology changes the face of 
the media industry, the media arm 
of the global business and financial 
information and news company 
anticipates strong audience growth 
through constant digital innovation

https://www.bloomberg.com/asia
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“ Geographically, 
Hong Kong is right in 
the centre. It’s a very 
efficient location, 
and it is very easy to 
set up a company.”

 Gary Pudney, Head of Asia 
Keshet International

Bringing Entertainment to the World
Israeli media group Keshet International has recently founded its Asia headquarters 
in Hong Kong as the command centre for its regional expansion

Studios in Los Angeles. The group has a catalogue of more 
than 90 tried and tested properties that appeal to audiences 
worldwide, spanning all genres. Pudney pointed out that Asia is 
where the company sees the most growth potential.

“One-third of the world’s population is here; our goal from this 
office is to plant a flag in every country,” he said. 

Keshet has been working with a number of partners in Mainland 
China. “There is an explosion of opportunities in the scripted 
space, and we have a number of dramas under development 
right now. They will start to break the surface from 2017 into 
2018,” he said. 

Keshet International Asia has a team of four at the moment. 
Pudney expects to eventually grow the headcount to 10. Many of 
the key members of the team have 15 to 20 years of experience 
in the industry. 

You may be a fan of critically acclaimed TV drama Homeland, 
but you may or may not know that the American political thriller 
television series was developed based on an Israeli production 
called Prisoners of War (Hatufim). The company that created 
the original version, Keshet Media Group, was founded in Tel 
Aviv in 1993 and has become a global media conglomerate in 
less than two and a half decades. And the company’s footprints 
have reached Asia for several years with local adaptations of its 
productions, such as Master Class in China, Spy in Korea, Rising 
Star in Indonesia and Boom! in Thailand and Cambodia.

But it was not until 2014 that a decision was made to open an 
Asia headquarters, and Hong Kong was ultimately chosen as 
the location. 

“Geographically, if you look at the map, if you look at the business 
we are building, Hong Kong is right in the centre,” Gary Pudney, 
Head of Keshet International Asia, explained. Cities that he 
frequently travels to for business, such as Beijing, Shanghai, 
Singapore and Mumbai, are within three to five hours’ flight time. 

“It’s a very efficient location, and it is very easy to set up a 
company. You have an accountant at every street corner, and 
the law is stable.”

Within months after the Hong Kong office opened in October 
2015, the team has closed several major deals such as Prisoners 
of War with Star TV in India, Trade Up with Mainland China’s 
CCTV as well as Master Class in Vietnam and Rising Star in 
Cambodia.

“Our revenue in Asia is up 300 percent year on year,” Pudney said.

Other than the main distribution and production arm Keshet 
International in Tel Aviv and Keshet International Asia in Hong 
Kong, the group also has Keshet Productions UK in London, 
Keshet Mx production company in Mexico City, and Keshet 

Keshet International

• Offers a catalogue of more than 90 tried and tested 
properties that appeal to audiences worldwide, 
spanning all genres

• Opened the Asia headquarters in Hong Kong in 
October 2015

• Saw a 300 percent year-on-year growth in business 
in Asia after the regional headquarters opened

keshetinternational.com

http://www.keshetinternational.com
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•  Home to about 80 international media organisations including 
broadcasters, TV channels and news agencies

•  Around 55 newspapers and 630 periodicals (including a 
number of electronics newspaper) published in Hong Kong 

•  Over 800 local and overseas television channels in various 
languages through free-to-air terrestrial and satellite reception, 
or pay television services, including CNN International, 
BBC World, HBO, CNBC, and the Discovery Channel

•  There are 15 non-domestic television programme service 
licensees providing over 200 satellite television channels for 
the Asia Pacific region

•  In the residential market, over 93 percent of the households are 
using broadband service (figures as at January 2017)

•  There are around 2.2 million subscribers of licensed domestic 
pay television services by December 2016

•  18 radio channels (both analogue and digital) provided by 
commercial broadcasters and Radio Television Hong Kong

•  Roughly 20,000 people are employed in around 1,500 
publishing and related services companies

•  There are over 2,400 establishments employing around 17,000 
people in the motion pictures and entertainment services

•  A snapshot of the Hong Kong Film Industry in 2016

Useful Links

Cable & Satellite Broadcasting 
Association of Asia
casbaa.com

Communications Authority
coms-auth.hk

CreateHK 
createhk.gov.hk

Digital TV 
digitaltv.gov.hk

Hong Kong Cyberport 
cyberport.hk 

Hong Kong Digital Entertainment 
Association 
hkdea.org 

Hong Kong Film Development Council 
fdc.gov.hk 

Hong Kong Journalist Association 
hkja.org.hk 

Office for Film, Newspaper and Article 
Administration 
ofnaa.gov.hk

Office of the Communications Authority 
ofca.gov.hk

The Society of Publishers in Asia
sopasia.com

Major Media Organisations with Regional Operations in Hong Kong

Contact

Doris Fong 

Head of Creative Industries  
Tel: (852) 3107 1011
Fax: (852) 3107 9007
Email: dfong@investhk.gov.hk

Winnie Lee 

Manager of Creative Industries  
Tel: (852) 3107 1051 
Fax: (852) 3107 9007
Email: wlee@investhk.gov.hk

•  Agence France-Presse
•  Associated Press
•  Barron’s
•  Bloomberg
•  Dow Jones

•  The New York Times
•  Monocle
•  Nihon Keizai Shimbun
•  Nikkei
•  The Financial Times 

•  Thomson Reuters
•  Time Inc
•  Turner International

Key Statistics 

Box office in 2016 Total: HK$1.95 billion

Film screened in 2016

Domestic films: 61 
Foreign films: 287

Total: 348

Cinemas/Screens as at March 2017 48/206
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